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president’s message

It’s a new year and a new decade and I completed my first quarter as your Chapter President. No one needs
a reminder of just how rapidly the economic growth we all enjoyed in the past decade slowed to a crawl in 2009.
It has been described as the worst economic slowdown in 75 years, and this past year challenged all of us just
to survive. Still, our design community has proven to be very resilient. Many firms took actions of ‘positioning for
the future’ by downsizing operations leading to unemployment or underemployment and customers downsized
or delayed starting projects. Just how soon a favorable future presents itself remains elusive, but we can be sure
it will come in time and with effort. Despite all of the uncertainty, new products are being introduced, some hir-
ing is taking place, and small projects are moving forward. Members remain passionate about design, and
although the numbers are lower than we want, new members join our community every week and many more
express the aspiration to join in the future. All of the members of the Board continue to focus on 3 areas that we
feel are critical for our success in the new decade:

Increase Professional Success
Build Relationships
Increase the Visibility of the Interior Design Profession

So, how are we doing? We really kicked you know what and accomplished a lot of our goals and strategies in
our work plan in just our first quarter:

• Phoenix Home & Garden and Phoenix Magazine, the most prestigious media outlets for the design industry in
our market are now our media partners for our Design Competition Awards and so much more.

• PR consultant Naomi Anderson is also a member of our team telling our story over and over again in various
ways for maximum media results.

• Opening up our greatly attended (250-300 attendees at each) membership meetings to the design commu-
nity convinced many to join our vibrant chapter. New students have also joined from our membership/pizza
drive at all of the local schools.

• Our search for new customers found us installing a 50sf ASID exhibit at the 12-week-old Home & Design Idea
Center. Marketing materials focus on how to find (chapter website) and hire a professional designer.

• Emergency CEU’s were coordinated with Sherwin-Williams and ProSource for assistance with end of year CEU
compliance.

• New Creative Brief was launched to keep us up to date with all of the latest and greatest information once a
month.

• One-year event calendar published as an insert to our Desert Design Magazine to keep our schedules syn-
chronized.

• Thirty volunteers assisted Habitat for Humanity on their net zero 5-day Platinum build during the Greenbuild con-
ference week.

• IIDA agreed to a partnership on the UNVEILED trade show in September.
• And we did our first VIP (Volunteer Incentive Program) drawing at our first Happy Hour in December.

The next quarter (January – March 2010) is just as busy as we continue working our plan that will result in tremen-
dous benefits to members in the years ahead. Our goals include:

• Student Charette Competition and Student Career Day
• All day, all ASID build day, with Habitat for Humanity 2/13/10
• Winter Desert Design Magazine
• Design for Hire public event
• Call for entries for Awards Competition
• Fundraiser
• 2010 Membership Directory
• ASID/Phoenix Home & Garden/Phoenix Magazine Exhibit, Arizona Style Showplace February 12 –14, 2010 at

Scottsdale Quarter.

We remain dedicated to serving you, our members. Please remain dedicated to your organization by renewing
your membership dues. A proportion of your dues is the largest source of revenue for our chapter and allows us
to deliver all of the programs that benefit so many. Thank you for your support and your involvement in advanc-
ing our profession. I look forward to representing you in the coming year and will do everything I can to make
sure that the best days in Interior Design remain ahead of us.

Here is to the new year and a new decade of bringing beauty and function to our world - Where Design Comes
to Life!

Brenda Strunk, ASID
ASID Arizona North Chapter President 2010

BRENDA STRUNK, ASID
ASID ARIZONA NORTH

CHAPTER PRESIDENT 2010
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editor’s message

Focal Points from Colleen

Dear Readers,

Happy New Year! I am very excited about the New Year, new business opportunities and
positive new outcomes.  Most importantly, I am excited to be your new ASID
Communications Director.

I have big shoes to fill and hope that I will do a good job and make Kathy Harris, ASID
proud. A very special thanks to Kathy for  all of her time and effort on the Fall issue of the
DDM.  Even when her term technically had ended, she  stayed on and continued to help
facilitate the magazine.  Kathy, you were a godsend! Thanks so much. I really couldn't
have done it without you. 

The board and myself are excited with all that has been accomplished this last quarter
and the new and exciting items that are to come. Some new changes on the
Communications front is beginning with opening the Desert Digest Magazine up to the
membership for your contributions.  We want your feedback, articles, etc. The magazine
is for you and about you so it should reflect our membership! It is all about being inclusive
and not exclusive. I am very excited to see new faces and writers for the magazine. With
that being said, you will not only see in the magazine  (See page where  Board of Directors
are listed) the topic and submission deadlines listed, but we will be sending out to every-
one an email reminder for your content quarterly.  So, please make sure that your email
addresses are updated, or up to date with Pauline, our Chapter Administrator.

Lastly, I am very pleased and excited with the birth of our Nationally ASID branded
“Creative Brief”.  We, as the Board of Directors, listened to you and  we heard that you
are inundated with emails from many different companies and  in some cases several
from one source. We have streamlined that for you and produced the "Creative Brief."
This is an electronic newsletter that is sent to everyone mid month and shares all of the
past months information with you to include upcoming events and pertinent information.
If you are not receiving it, please contact Pauline and make sure that we have your cur-
rent and updated email information. We have received many positive comments regard-
ing it, so I really want to make sure that no one is left out!

Again, Happy New Years! And my wish to you, the membership,  is a prosperous, safe and
peaceful New Year! 

I can be reached for anything pertaining to the Desert Design Magazine (DDM), Creative
Brief, the Website, the Directory or Promotions at flexdesign@cox.net or (602) 463-2052.

Colleen Heldenbrand, Allied Member ASID, CTC
AZ North Chapter Communications Director 

COLLEEN HELDENBRAND,
ALLIED MEMBER ASID, CTC

AZ NORTH CHAPTER
COMMUNICATIONS

DIRECTOR 



LUXE Interiors + Design is the definitive resource for discriminating homeowners seeking
the best and most talented professionals in residential architecture and design.

www.luxemagazine.com

For more information please contact KELLY PERSELLIN at kpersellin@luxemagazine.com or 520.576.8796.
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feature article

Why Public Art?
by Cindy Lewton, ASID

Public spaces encompass so many venues—parks, freeways, convention centers, libraries, airports, public
walkways, etc.  These are spaces that are in some way government funded.  Then there are public
spaces that are not government funded, such as hotels and shopping centers.

Designers support the art world and often help clients select artwork that represent the client or their tastes.
In public spaces, the client becomes not only the particular design project, but also the population that will
access and view it.  What does the art communicate to the public?

Art in public spaces represents the community—it tells the world who that community is.  It also can create
destinations and a sense of “place.”  Successful public art enhances enjoyment, supports functionality, and
can create thoughtful discourse.  Brad J. Goldberg, an artist who sculpts and creates art for public
spaces, states that he strives to “create work that abounds in hope, creates a sense of continuity, belongs
in time and to a place, and responds to people's innate need for beauty, soul, and community.”

Public art is not just for aesthetics—it serves a purpose.  It is a form of communication.  Functional public
art includes columns, lighting, walkways, bus stops, and so much more.  Have you ever really looked at
the bus stops in the greater Phoenix area?  Some provide seating and shade in a sculptural or artful manner.
Then there are others that are just a bench, no shade, sometimes no sidewalk—what does that tell the
end user?  And what does that say about the community that provided that?  Speaking of public trans-
portation, the new light rail system incorporates abundant art into each of its stations.  Each station has
different art by different artists and is thoughtful and welcoming.  

Public art for a community is much like branding for a private company.  It tells the world who the commu-
nity is, and even reinforces that sense of community by telling the community members the expectations
of the group.  When there is public outcry about community art, the public is saying that this does not repre-
sent them.  

The key to making public art a successful experience is identical to the designer/client relationship in resi-
dential design.  The designer determines the client’s needs and wants both functionally and aesthetically,
involving the client/community in the planning process of where the artwork should go, educating the
client/community about art, listening to what the community (residents and employees) want and don’t
want, and encouraging participation in the process of selecting and siting the artwork. 

As you look at public art, determine what it is communicating.  Your practiced eye will enable you to guide
your clients through this creative process and inform and educate them to understand what the art
is conveying.

Sources:
Brad J. Goldberg, Dallas, TX  www.bradjgoldberg.com
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Designing for Art in Public Spaces
Simple Principles for a Successful Project

by Harold Hoeg, Industry Partner of ASID 
(Principal, Horizon Art, LLC – Scottsdale, AZ)

The notion of public art conjures up images of art or architectural ele-
ments we see as public art installations in the towns or cities in which
we live, such as The Doors at the corner of Scottsdale Rd. and
Camelback or the many other examples in our valley communities.
Public art can serve many purposes – it can heighten our awareness,
promote local art and artisans, transform a landscape, express com-
munity values or help define a community’s identity. It also has the
power to energize our public spaces, arouse our thinking, and trans-
form the places where we live, work, and play into more welcoming
and beautiful environments that invite interaction. 

Now, the purpose of this article is to have a conversation about “art
in public spaces” in the context of interior design. So, let’s define
“public art” here as any art that is in the public domain or art that lives
anywhere the public will visit or congregate. This includes govern-
ment buildings, hospitals, hotels, commercial spaces; essentially any-
where that is not a private space. Because of the added complexities
in a project involving public spaces, we can draw upon some of the
principles that guide civic art programs as we develop the art concept
for our projects involving public spaces. So, as you proceed through
the process, ask yourself if what you are proposing will heighten
awareness, promote an image, transform, project a certain image or
energize a space.

Even though the broad objectives of a civic art program and your pro-
ject might be very similar, the designer’s task is perhaps made more
complex by having to incorporate art that: a) enhances the character,
image and identity of the space you are designing (or of that of the
owner of the space) and b) appeals to the public users of that space.
This is really very similar to a residential design project where you
have a couple whose individual tastes in art and décor may differ.
However, in that situation, you get to know both individuals, their likes
and dislikes and you are able to collaborate (hopefully) with both part-
ners, reconcile any differences and present a solution that works for
both parties. You probably won’t be afforded that luxury in your pro-
ject that involves public spaces. In other words, you will probably only
get to know your client but not so much the “end users” of the space.
If the opportunity allows you to collaborate with the end users, by all
means embrace the opportunity to know about their preferences as
much as possible and try to incorporate that feedback in your work.
It’s important to do this with your client’s knowledge and support as
inviting too much non-qualified input can derail your project. 

In our experience of working with designers on art for public spaces,
here are some key guiding principles that will help your project be
successful:

1. Get to know your client, their objectives and preferences and real-
ly listen to what they want.

2. Be very clear about the scope of the design engagement (and art
concept development).

3. Agree on the budget right up front.
4. Use an art resource that has experience in similar projects and mul-

tiple resources available to help you.
5. Identify and know your client’s key decision maker and seek

approvals through that individual (not by committee).
6. Support your local art community by including original works by

local artists.

More about each of these principles…
#1 is the most critical point. This will determine your whole approach
to the project and the art direction itself. I am not going to tell you that
you must use contemporary art in certain types of public spaces or
that you should be more conservative and use landscape photogra-
phy in a medical office. That determination will be project-specific and
should be dictated by your client’s preferences.  In most situations,
you will not know much about the end users of the space other than
generic characteristics (e.g. patients in a doctor’s office, hotel guests,
clients of a law firm). The firm or institution hiring you will probably
have very well defined parameters  or a good idea of what they want

AArrtt
IN PUBLIC PLACES

feature article
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the art to project, whether it be their
image or a certain aesthetic, corporate
colors or all of the above. Smaller or per-
haps less sophisticated organizations will
need your help defining the art direction
for the project –and they will certainly
need your help to select art that is appro-
priate to the project or setting. Getting to
know more about their client or the pub-
lic who will visit their space will help you
develop these things – just be sure you
consider this effort as part of the scope of
the engagement and that you budget and
charge for it accordingly (points #2 and
#3). And, don’t be afraid to challenge
your client – ask yourself and ask them:
can one really create impact, project an
image or originality with generic artwork? 

Success on point #1 will drive the scope
definition (point #2) with budget (point
#3) as your constraint. If scope and budget (including your fees) are
clearly defined and documented in an agreement with your client,
expectations and deliverables will be clearly defined. If necessary, it
will easier for you to justify any fee increases if “scope creep” devel-
ops.

And a further thought on point #3 as budgets are on everyone’s minds
these days - as difficult as it might be to convince your client to spend
money on original artwork, we’ve often found that we can deliver an
affordable all around solution by mixing in lower cost (but nicely
framed) print art or photography in secondary areas with unique orig-
inal art pieces in prominent areas that will be most impactful, such as
lobby, reception, waiting or dining areas. Keep in mind that original
artwork will not always “break the bank” (a common misconception in
our experience). This is where working with a reputable and experi-
enced art resource can help (point #4). They have relationships with
artists, access to art publishers, custom framing capabilities and
other services available and at your disposal. They should be accus-
tomed to delivering the kind of art you need for your project within
reasonable budget parameters.

Point #5 speaks for itself. We’ve learned from experience that decision
by committee is not productive and certainly not cost-efficient. Make
it a point to identify the key decision maker and formalize the approval
process early on in your client relationship.

And finally (in reference to point #6), as collective members of an
art and design community, shouldn’t we all strive to support our
local artists and resources for the long term benefit of our com-
munity? I believe the vast majority of the public are interested in
seeing and supporting local or regional art, especially as our region

is blessed with so many talented
artists. This should be an easy sell to
your client.

Whenever I read articles such as this, I
always like to see the points raised in the
article related in some way to a practical,
real-world example. So, in closing, I
thought I would leave you with an exam-
ple from one of our recent projects (a
senior living community in Phoenix). Our
client (the design firm) and their client
(the developer/operator) had very well
defined design and art concepts for the
project, so we were blessed with having a
sophisticated client. They told us they
wanted the art (especially in common
areas) to be upscale, unique, colorful and
representative of Arizona and Arizona
artists, but in a non-traditional way. As
clarification of this final point, we were

told to think about art one might see in a typical old folks’ home – and
then give them exactly the opposite!

We had several discussions with our client about budget, scope and
design direction. We had two designers on their team with whom we
collaborated, from whom we took direction and who were responsible
for final decisions on all matters on the project. And, because the
client wanted a mix of original and commissioned art, framed prints
and other wall décor the budget discussion was relatively straight for-
ward. We delivered a comprehensive proposal and a mix of art that
was within budget  and, after a few iterations in reviewing specific art
choices with the client, we were well on our way. In the end, the art in
the project projected an upscale image, was viewed as fresh and edgy
(but not too edgy!) while delivering key elements of color into the
décor. And, several pieces by Arizona artists were commissioned for
key areas in the community’s common areas.

The client was very pleased because we simply listened to them and
gave them what they sought. Sure, we brought our opinions and rec-
ommendations to the table, but we were always mindful of their some-
what amusing anecdote about typical art seen in an old folks’ home.

The age-old rule of simply listening to what your client really does
hold true once again. And, when combined with your design talents
and the principles for success outlined in this article, hopefully this
will bring you success and a sense of fun and achievement in your
next project that calls for art in a public space.

Credits:
Scottsdale Public Art Program
Newport News Public Art Foundation

feature article
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Art in Public Spaces
By Roland Arnold, Industry Partner of ASID
Arizona Tile

There are so many directions to take when addressing
the subject of art in public spaces that frankly, I hadn’t
anticipate: Public funding, controversy surrounding
certain projects, and the use of non local artists, to

name just a few. So, for this article at least, I decided to focus on the pos-
itive aspects of public art displays. I think that ultimately, public art is a
very positive reflection of our area’s identity and personality. So I put
myself in the shoes of someone arriving in the Valley for the first time and
highlighted specific locations that they may want to visit. 

The first thought that came to me was Sky Harbor Airport. My colleague,
April Marsh, pointed this out as an example of how public art can help to
identify an area’s character, and she’s right. Step off the plane and there
is no doubt that you are in the middle of the Desert Southwest. All iden-
tified by distinctive art displays, even the roads leading in and out of the
airport are artistic. In fact, The Phoenix Airport Museum is one of the
largest airport museums in the nation and is located right in the Sky
Harbor Airport. It has a collection of more than 500 works of art and
gallery spaces for exhibitions.

The museum serves the public at Phoenix Sky Harbor International Airport
and at it’s two auxiliary airports in Deer Valley and Goodyear. Most art and
museum displays are in terminals rather than concourses so that visitors
may enjoy them without going through airport security. Some displays are
outdoors. All are free and most are accessible 24 hours per day.

I have listed some examples of current art exhibits below.

Crafting Culture
The Albert Long Collection
Terminal 3, Level 2, South Case
Through Jan. 24, 2010

The Albert Long Collection
Terminal 4, Level 2, East/West Cases (2)
Through Feb. 15, 2010

Southwest Native Americans have tradi-
tionally crafted objects and artworks
connected to their daily lives. Whether a woven basket or sand painting,
a carved katsina or bronze sculpture, the objects give concrete form to
their stories, beliefs and practices. The art provides a window into Native
American culture.

The art on view was collected by Albert Long, part Navajo (Diné), a jew-
elry craftsman and art dealer who purchased the objects directly from
Navajo and Hopi artists living in Arizona and New Mexico.

Because Long is a World War II veteran, he donated much of his collec-
tion to the Arizona Department of Veterans’ Services in order to share his
heritage with others.

The Spirit of the Saguaro:
Photographs by Holly Metz
Level 3, Center Court, South Wall
Through March 7, 2010

“The Spirit of the Saguaro project is a celebra-
tion of the amazing beauty and uniqueness of
this ancient desert being. It is an expression of the gratitude for the
teachings the Saguaro (Hashan) has to offer if I become still, give myself
over, and see with whole body and mind. . . . Buddhist and O’othham
teachings influence my life, this body of work, and the image titles. . . .
“Each photograph is taken in the Gila River Indian Community(south of
Phoenix) within a few miles of our home. I am grateful and humbled to
discover that I need go no further to experience endless wonder, constant
change, and profound beauty. I stand silently with the Hashanin the blaz-
ing sun, and the dark of night, as white clouds sweep by, and bird, bat
and bee visit. I listen to them creak in the breeze, the sound of wind in
their spines like water. I touch and smell their rain soaked skin, and feel
the life force vibrations inside them. Raising our two small boys teaches
me to release control over where, when and in what light I will photo-
graph. It is a continual lesson in embracing opportunity by being avail-
able for life in the moment, at any moment. . . .”

Jumping from the heart of downtown Phoenix to Old Town Scottsdale
where  horses still have the right of way before cars, and yet, every lamp
post, bus stop, and round-about are works of art. For example, at the
intersection of Brown Avenue and First Street, and Between Scottsdale
Road and Brown Avenue on Second Street, you can enjoy "Hidden
Histories" by Elizabeth Conner. Elizabeth's colorful clusters of oversized
icons comes from Old Town Scottsdale’s diverse past, including the eas-
ily recalled memories as well as some long forgotten details.  Completed
on  May 5, 2007 and comprised of concrete, polymer, metal, the two
sculptural formations are an interpretation of the Hispanic cultural art of
the nicho—traditionally composed of flowers, leaves, designs and iconic
forms—meant to stand as a physical testimony of loving remembrance.
Connor’s “urban oases” are intimate settings for contemplation and
inspiration for all ages.

Elizabeth Conner has long been fascinat-
ed by the links between natural and cul-
tural histories of public places. Connor
employs a collaborative method in bring-
ing the arts, cultural, civic, business and
residential community into the planning
stages of her art.

Conner conducted numerous interviews
with area business owners in the Old
Town tourist district in her research for
the project. Each sculpture represents a
business, cultural or social fact that she
discovered. A few examples include:

• Branding Iron: Old Town merchants, led by Malcolm White, adopted the
slogan “The West’s Most Western Town” to market the booming area
following World War II. George A. Cavalliere, father of the current owner

feature article
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of Cavalliere’s Blacksmith Shop designed a brand based on the slogan.
The Scottsdale Jaycees adopted the TWMWT brand to promote the
Parada Del Sol, the popular horse-drawn parade held annually in Old
Town Scottsdale since it began as the Sunshine Festival in 1951.

• Vehicle Tire: Cotton grown in the Scottsdale area from 1913 through the
1940s was used to manufacture tires. Modeled on a vintage tire dis-
played in the nearby Historical Society Museum, the artist added an
abstract tire tread that reflects the patterns on native baskets and pot-
tery created by the Pima, Hohokam and Tohono-O’odham tribes.

• Orange Segment: When Winfield Scott (for whom Scottsdale was
named in 1894) arrived in the Southwest, he planted many orange
groves.

David Cobos and Cheryl Crelly live at Scottsdale’s Waterfront. One thing
they have noticed since moving there is they don’t drive as much on the
weekends or when they get home from work. They walk more and live a
little slower, so they notice more. To them, public art creates a better
sense of community, and has more effect on their daily lives. They may
not like everything they see, but love living in a city that embraces art
installations for both beauty and function. 

One specific installation is at the southwest corner of Scottsdale and
Camelback roads in front of P.F. Chang’s.  The Doors was commissioned
by Starwood Capital Group, LLC, Golub & Company and IDM Properties
through the Art in Private Development program of the City of Scottsdale.
The realization of this signature artwork is the result of an unprecedent-
ed collaboration between the Scottsdale Public Art Program and the
developer—a relationship established in 2004. 

The Doors is the first in a series of
significant public and privately fund-
ed artworks that will populate
Scottsdale’s Arizona Canal area. The
sculpture sets a high bar for future
additions to the canal area collection
as it offers all the best elements of
experiential art—it is approachable,
unique and fun, and appealing to
motorists and pedestrians alike. In
addition, The Doors has a dynamic
quality that will encourage visitors to
re-experience the sculpture at different times of the day as well as over
time. The sculpture invites exploration—not only of itself—but of the
entire downtown as well.

What would one see and feel if you were able to stand inside a kaleido-
scope? Pedestrians venturing inside this kaleidoscopic sculpture find
multiple reflections of themselves and an oculus that creates the optical
illusion of a geodesic dome overhead. The polished metal surfaces frac-
ture and mirror back interior inhabitants and the light reflected from the
sky. At night, countless points of light surround the viewer.

Artist Donald Lipski (Philadelphia, Pennsylvania) is known for creating art
from every-day objects that we often take for granted. The artist was
inspired to create The Doors after making toys for his young son, when
he began to wonder what a person would see and feel if they were able to
stand inside a kaleidoscope. 
www.scottsdalepublicart.org/LipskiTheDoors.php

This thought of function kept coming up when speaking to people about
art that we all pay for. I think that in the greater Valley of the Sun, we show
over and over again that a usually ugly thing like a water treatment facil-
ity or a retaining wall can have artistic merit. If we have left over space
from a public building project, we turn it in to a dog park and pedestrian
walk with a really fantastic
wrought iron fence, like sculp-
ture.

I admit that I was opposed to the
art installation in Civic Space
Park in downtown Phoenix.  But,
I  must say that I have changed
my mind about it after seeing
the area completed, and seeing
it at night, at least. It is trans-
formed and magical. So, even if
we dismiss certain things at
first, we can go back and look at
them again.  Maybe that is what
we are supposed to do.  If we
still don’t like something, at
least we can say that we honest-
ly looked at it.

Civic Space Park located at 424 N. Central Ave in Downtown Phoenix
offers residents, workers, ASU students and downtown visitors a park
with unique urban design, sustainable construction and operational fea-
tures and a landmark public sculpture by artist Janet Echelman.

The park, which opened in April, 2009, utilizes sustainable design tech-
niques to generate power, keep the area cool and capture rain water.
Sustainable park features include: 
• Solar panels on the park’s shade structures will generate 75 kilowatts of

power (enough to power 8-9 residential homes) to offset the park’s
lighting and electrical needs. 

• Extensive shade; more than 70 percent of the park’s surface area will be
shaded when its trees and vegetation reach maturity. 

• Hard surfaces made with pervious concrete and pavers that reduce heat
reflection and allow rainfall to seep through, reducing damaging storm
runoff. 

• Trees planted with a system that utilizes grates and specially engineered
soils to protect roots, minimize compaction and allow ample room for
root expansion. 

• Immediate access to Light Rail and bus transit stations, which are locat-
ed just feet from the park. To encourage pedestrian visitation and use of
mass transit, there were no parking spaces built for the park. 

• Civic Space Park is happy to host community events free to the public.
Those sponsoring the event will be charged a recreation supervision
fee. Commercial sales will not be allowed. 

The Civic Space also boasts historic building space. A renovated city-
owned building, commonly referred to as the A.E. England Building (424
N. Central Ave.) for the business formerly housed there, offers space for
meetings, presentations, small banquets, art events, classes, offices and
restrooms. Arizona State University and the Phoenix Parks and Recreation
Department will collaborate to manage and program the building. 

Park Hours: 5 a.m. to 11p.m.  
www.phoenix.gov/PARKS/civicprk.html

feature article
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Every great city has great art. When you start looking around, I think
you’ll notice that we are surrounded by art. It is a little more spread out
than other, more urban cities, but it’s here. I think commuters and other
suburban residents really appreciate our beautiful retaining walls and
bridges on almost every freeway in the Valley. And those who live in more
urban areas are surrounded
by  the Light Rail platforms
and street lamps along
Central Avenue. Even our
plantings and landscaping
have a sculptural quality that
is really unique to our area.

The opening of the Phoenix
area's light-rail system
marked one of Arizona's biggest public art projects in recent years. The
$6.3 million in sculptures, tiles and other pieces adorn every station on
the 20-mile line, which runs from Phoenix to Mesa. Some of the art is
quite large, such as the giant stone ring sculpture at one central Phoenix
station. Other pieces are more subtle, such as the terrazzo floor at a
downtown Phoenix station that has an image of former U.S. Supreme
Court Justice Sandra Day O'Connor.

Other pieces are a bit more opinionated, such as a shade structure by
Laurie Lundquist at a northwest Tempe station. The structure has dozens
of pennies suspended between undulating steel canopies that imitate a
river. More than two dozen artists from around the country were select-
ed, with about 40 percent of them from Arizona. They approached their
work knowing it would be highly visible, seen twice a day by the com-
muters who will take the trains to and from work

I have listed light rail art stops for anyone who wishes to explore the won-
derful works of art.

Light-Rail Art Stops

12th St. & Washington/12th St. & Jefferson
Arizona Quilts
Victor Mario Zaballa
Engaging for both passengers and passersby is Zaballo's ceramic tile art.
The San Franciscan captures the complex historic flavor of the adjacent
mostly black and Latino neighborhoods, with quilt-like tile murals
throughout the stops. They're decorated with not just traditional story-
quilt designs, long an important part of African-American culture, but also
classic North African Moorish motifs, like Islamic chevron designs and
Berber step-frets. The murals also incorporate photographs of neighbor-
hood landmarks and longtime residents. All the references are tied
together with exuberant Mexican colors, and railings suggest Mexican
papel picada, cut-paper designs popular at fiestas.

Roosevelt & Central
La Sombra Danza
Peter Richards
The gigantic, perforated-mushroom sculpture in this stop's triangular
plaza not only beckons the weary, it offers eternally changing shadows
created by a free-moving upper canopy interacting with a stationary lower
canopy. Whether Richards' mushroom affords bearable shade in the dead
of summer is another matter entirely.

Encanto & Central
Appropriated Identity
Einar and Jamex de la Torre
Probably my favorite public-art oasis is at the stop in front of the Heard
Museum, created by the de la Torres, citizens of both the U.S. and
Mexico. Their bi-national background informs their highly irreverent
work, which stirs together references to Native American, Mexican,
Southwestern and American history, art, and pop culture — a blend that
is perfectly Phoenician and endemic to most border states.

They've concocted an entire environment: Carved pink cantera stone
sculptures ooze along the station walkways, into which they've embedded
glass medallions with such crazy decorations as amputated doll arms and
the Aztec calendar. For the terminally bored, they've created intricately
decorated, movable bronze boxes mounted on rails, evoking those rotat-
ing toys affixed to a toddler's playpen. The pièce de résistance, however,
is a large bronze sculpture patterned after pre-Columbian Mayan effigies
at Copán, on the Honduras-Guatemala border.

Indian School & Central
Here We Are
Mary Lucking
After working with area residents and Native American groups whose
members attended the old Phoenix Indian School from the 1940s to '60s,
the Tucson artist memorialized their stories in red, black, and silver walk-
way panels, as well as framed photo tiles mounted on station columns
relating specific, often poignant, accounts from children who attended the
Indian School. Two giant terrazzo ground murals at either end of the sta-
tion depict how Central Avenue looked going north and south before the
light rail was built.

Camelback & Central
Landmark
Ilan Averbuch
The New York artist's massive and monumental hewn-stone ring, through
which stylized figures of stone and rusty iron pass, conveys appropriate
solidity and strength. It's an impressive, fitting, and aesthetically safe
portal to Central Avenue, the very core of Phoenix and home to the city's
business and cultural worlds.

Camelback & 19th Ave.
Lucent
Josh Garber
Chicago's Josh Garber scores a hit with his snaky, sentinel-like sculpture,
located near this station's park-and-ride lot and covered with reflective,
coin-shaped metal slices. Lit at night by ever-changing hues of light, it
can't be missed by tired riders in search of their cars.

Published on March 04, 2009 at 10:54am
New Times art critic Kathleen Vanesian

I know I haven't addressed all the decision making process involved in
the art of public spaces, however the Phoenix metro area continues to see
art as a priority, even in the present state of the economy where a lot of
budget cuts are occurring, the funding continues to keep flowing.
Therefore creating spaces that we the public are able to enjoy and expe-
rience for years to come.

feature article
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Suzanne Urban, ASID, IIDA
Studio4design
surban@studio4designphx.com
www.studio4designphx.com

Recently completed projects:
• Ritz Carlton Dove Mountain Golf

Clubhouse
• Salt River Pima Maricopa Indian

Community Police and Fire Station

Favorite past projects:
• Richard Nixon Presidential Library
• Arizona Governor’s Office
• Kia Motors Corporate Headquarters

in Seoul, Korea
• Hidden Meadow Ranch, Greer,

AZ

Currently working on:
Boulders Golf Clubhouse
American Heart Association, Halle
Heart Children’s Museum

Music on my I-Pod:
Eric Clapton, Santana, Five for
Fighting, Chris Isaac, Roxy Music,
Andrea Bocelli and a bunch of
classic Motown

Thing I love about our industry:
Access. We have to become experts
at not only what we do, but what
our clients do, so we get to learn
a lot about how things work.

If I wasn’t a designer, I’d be:
A jeweler

Industry pet peeve:
HGTV

I own too many:
Shoes. (Just kidding, every woman
knows there is no such thing.)

I can not live without:
All my techy gadgets (I admit that
I’m a bit of a geek)

I live for reruns of:
Arrested Development

Books currently on my night stand:
Blink, by Malcom Gladwell, Reading
Lolita in Tehran, by Azar Nafisi,
The Audacity of Hope, by Barak
Obama

When not in the office, I am:
Walking and playing with my dogs
(two labs, blond and black)

getting to know. . . 
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feature article

PR PO!NTERS
A Messenger for the Profession
by Naomi Anderson, Industry Partner of ASID, Anderson+Company PR

It’s amazing how life ultimately leads you back to where you belong.  I couldn’t be more pleased that I have been asked to help
orchestrate a strong public relations campaign for ASID Arizona North Chapter in 2010.  Having spent more than 30 years
entrenched in opening mutual lines of communications between various industries and their target markets; the most exciting
has been that of the world of interior design.  Of course, I was 12 when it all started…if you were wondering.

In addition to drafting and implementing a strong strategic PR plan for the organization, I will be submitting articles each month
in our CREATIVE BRIEF as well as DESERT DESIGN magazine that I hope you find helpful when crafting your own overall mar-
keting strategies in 2010.  

What do we want most from our businesses?  Well, profits of course.  But, how do we get there?  And, especially in these challenging times? Referrals
are proven to be the fastest track.  Therefore, public relations is the best tool because it speaks to the core of professional service 
marketing; establishing relationships.  Public
relations can be segmented out info four basic
components:  A messenger, a message, a vehicle,
and an audience.  The practice of public relations
involves a messenger developing a message for
delivery to a targeted audience.  

In the coming months, my goal is to help build
ASID’s “mind-share” of the public through good
communications using various PR methods:
Media relations, community relations, referral
marketing, member relations and more.  

This won’t happen overnight, but here’s a way we
can speed up the clock…I’m recruiting you to
help achieve our goals.  Continue to be a beacon
for ASID through your clients and referral
sources.  Proudly display your ASID appellation
on your business cards, ads,  Web site, direct-
mail programs and more.  The plan we’re drafting
involves every member of ASID – you are the
focus of our message to the public.  Through one
project and one client at a time, you are the mes-
senger of credibility and professionalism.  It’s you
who directly answers the mega question:  Why
hire an ASID designer?  Every single satisfied
client must be aware of your affiliation with ASID
and the importance of that distinction so they will
pass you and your affiliation along in a referral.
This tactic will surely quicken the process of
brand-building.  It will also aid our efforts in win-
ning over the “mind-share” of the public who are
very confused as to the benefits of working with
an ASID designer.   I look forward to implement-
ing the plan, gathering steam and leading the way
to a strong consumer marketplace perception 
of ASID Arizona North Chapter and its 
members. Please feel free to email me at
naomi@andersoncompany.biz with any questions
or comments.  I look forward to hearing from you;
and seeing you at an ASID function soon!
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5 days, 250 volunteers, 1 needy family, Habitat for
Humanity Central Arizona + US Green Building Council
Expo = LEED Platinum-Rated 3 bedroom, 2 bath home

The ASID Arizona Chapter recently had the
opportunity to volunteer on a special Habitat
for Humanity home.  This home was a “blitz
build” completed in only five days to corre-
spond with the US Green Building Council
(USGBC) Greenbuild Expo and Conference
held in Phoenix, AZ this year.  Wells Fargo
sponsored the cost of building the home, and
the USGBC partially funded the costs for the
LEED Platinum certification.  

How do you build a LEED
Platinum, NetZero energy home
in only five days?
Volunteers, Volunteers, and More Volunteers!

Wells Fargo provided over 250 volunteers dur-
ing the course of the build.  When it was deter-
mined that even this amount of volunteers
would not be enough, ASID AZ North was
given the opportunity to fill in the blanks.  We
provided approximately 30 volunteers to the
build.  Our volunteers worked on every aspect
of the home from initial framing to completing
the landscaping. 

The days were long, hot, and dusty.  But the
volunteers kept returning!  We had several vol-
unteers from both Wells Fargo and ASID that
came several days in a row to help out.  And
many that stayed late into the evening to get
the days’ work completed.  Brenda & Dave
Strunk braved the paint-sprayer fumes to com-
plete taping off the home while the sprayers
were working above them.  Sarah Mahalish
came out for one day and stayed for three!
She is now a pro at bracing corners for dry-

wall. Dan Heldenbrand,
Allied Member ASID,
worked for five hours
planting trees and dig-
ging gravel, then stayed
well into the evening to
help sort/pack up all the
tools and equipment so
that the home was neat
and tidy for a USGBC
tour the next morning. 

“Volunteers and future
homeowners partner on
Habitat homes to do the
carpentry, roofing, sid-
ing, interior trim, paint-
ing, and landscaping.
Habitat usually hires
subcontractors for the site and foundation
work, HVAC and stucco.”** Some of the vol-
unteer jobs are exciting – working with power
tools, climbing up on the roof to install shin-
gles, working in the rafters to provide blocking
and hurricane strips.  Some of the jobs are not
so glamorous – sorting trash from recyclables,
watering down the site to keep dust under con-
trol, schlepping tons of gravel for the land-
scaping, washing windows, floors, everything!
However each job is definitely needed and
appreciated.  Without the volunteers this home
could not have been completed on time.

Thank you to all the ASID members who par-
ticipated:  Debra Allen, Jewell Blair, Lorna
Blend, Elizabeth Boatwright, Rebecca Cetrone,
Melinda Foote, Mary Foreman, Christine
Gereau, Jill Goodrich, Dan Heldenbrand,

Marilyn Joy-Kolesar & Family,
Jeanette Knudsen, Laurie LaBelle,
Bonnie Lewis, Sarah Mahalish,
Chelle Marie,  Sharlie McRaney,
Marcela Molina, Charlotte
Muhammad, Karen Romersa,
Gabriella Sanchez, Brenda & Dave
Strunk, Monica Sullivan, and Deb
Twillman. 

What does LEED
Platinum, NetZero
mean??
This home was engineered from
day one to be energy efficient.

Starting with the lot – the original home on this
lot was oriented North-South with the driveway
facing Adams Street.  However this would
mean that the hottest time of day would have
the sun facing the largest exposure of the
home.  So Habitat worked with the city to
change the address to 27th Drive and reorient
the home East-West.

The homeowners liked the green aspects of
having exposed concrete floors instead of car-
pet and VCT flooring in the home.  In order to
minimize both VOCs and labor costs later in
the project, the entire slab was poured with an
integral concrete color.  This required the slab
to be protected from staining and damage dur-
ing construction, but only required a good
cleaning and water-base sealer to finish off the
floors to a beautiful mottled tan appearance at
the end.

The exterior walls are a styrofoam-insulated
panel (SIP) system.  They are made with 6” of
high-density styrofoam and steel studs.  This
panel system gives the wall an R-29 value,
exceeding typical 2x6 wood stud and batt insu-
lation construction.  The foam in the SIP sys-
tem is also treated with a Borax-based earth-
friendly insecticide.  The wall between the
house and the garage goes from slab to deck
in order to seal off the home from any heat and
exhaust fumes generated by vehicles in the
garage.  The attic trusses were sprayed with
expanding Icynene foam to create a sealed
envelope and keep the attic from acting like anDebra Allen & Bonnie Lewis dumpster diving for recycables.

Mary Foreman, Monica Sullivan & Christine Gereau caulking door frames

community service
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oven over the conditioned space.  This will also
decrease the amount of pollutants and dust
that would ordinarily filter down through
minute cracks in the roofing and settle into the
homes HVAC system.

A 5-kW photo-voltaic system was added to the
roof.  This system was engineered to produce
the estimated energy the home will require.  In
other words, the homeowner should have a $0
energy bill and may even produce more than
required allowing them to sell that energy back
to APS.  In addition, an 80-gallon solar water
heater was installed on this project, and the
footprint between the bathrooms, laundry
room, and water heater was reduced to
approximately 10-ft.  This will significantly
reduce the amount of water wasted while wait-
ing for the hot water to reach the tap.

Additional features of the home include dual-
pane low-E windows, xeroscaped front and
back yards with a timed drip-irrigation system,
low-water flow taps and shower heads, dual-
flush toilets, CFL bulbs, EnergyStar appliances,
and cabinetry with 95% post-consumer recy-
cled content.

Overall, this home is seeking 104 out of 126 LEED
points (80 required for Platinum certification).

About the Future Homeowner
Each Habitat homeowner is carefully screened.
Homeowners must be citizens or legal resi-
dents, must be able to show a two-year work
history and positive credit score, and they
must be within 30-60% of the median
American income.  Once it is determined that
they meet all of the base criteria, they start on
their “sweat equity”.  Every family does 100
hours of work on a home prior to being
matched with a home site of their own.  Once
they have been matched with a site, they do an
additional 300 hours of work on their own
home before they receive their house key.  The
investment of time and labor by each home-
owner is integral to the Habitat model.  The
homeowners are also required to attend finan-
cial and home maintenance classes.  This
combination of effort and knowledge increases
the dedication each homeowner has to the
upkeep of their home.  The foreclosure rate on
Habitat homes is less than 1%.

The Varela Family is comprised of a single
mother and two teenagers, Miguel and Anahi.
The three of them currently reside in a studio
apartment with no bedrooms.  Their new home
will have three bedrooms and two bathrooms.
Anahi is excited because her bedroom has a
walk-in closet. Miguel has been studying
Green Building in high school and has enjoyed

sharing information on the benefits of the
home with his mother and sister.  

The family was onsite for two days of con-
struction and for the open house on Saturday
following the build.  They are a wonderfully
upbeat and enthusiastic group.  Maria broke
down in tears during the wall-raising ceremo-
ny Monday morning.  The kids were all smiles
and optimism as they toured their home for the
first time on Saturday.  Miguel had the oppor-
tunity to skip school and help build on
Monday.  You must be 16 or older to work on
a Habitat job site, so Anahi has put in time after
school at the Habitat ReStore.  The ReStore
sells donated new and gently used construc-
tion supplies and furnishings at 20-70% off
retail prices.  

The family looks forward to moving into their
new home.  However, they must still complete
the remainder of their 400 hours and will
most likely be moving into their home at the
end of January.  They will continue to work
helping other future homeowners on sites
around the Valley until their hours are com-
pleted.  Habitat will keep a construction fence
around their property to protect it until it is
occupied.

My favorite moment of the build was at the end
of the day on Saturday.  Miguel came around to
say goodbye and thank me for helping build his
home.  I have to admit that I broke into tears
when this 16-yr old insisted on giving me a hug.

For more information on this home go to
www.HabitatCAZ.org/construction/legacy.php

ASID has been invited back to
build on another home!
The ASID AZ North Chapter is going to be help-
ing on another home in February!  

Each home is sponsored by a compa-
ny/organization.  That company has the first
choice of filling volunteer spots for the build –
as Wells Fargo did with the blitz build.  Once
the sponsor has chosen their days, then other
organizations/groups can come in and fill in
the extra spots.  

The ASID AZ North Chapter has been offered
the opportunity to fill one of those spots with
an all-day, all-ASID build date on a McCarthy
sponsored home in South Phoenix.

This build date is Saturday, February 13th,
from 7:00am-2:30pm. If you are interested in
participating, please contact Tracey Marshall,
ASID (TowandaDesigns@cox.net) to sign up.

Day 1 - 5:00 a.m.

Day 1 - 10:00 a.m.

Day 2 - 10:00 a.m.

Day 2 - 5:00 p.m.

House “Time-lapse” Photos

Day 3 - 3:00 p.m.

Day 5- 5:00 p.m.

community service
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MORE INFORMATION ABOUT HABITAT FOR HUMANITY 
can be found at www.HabitatCAZ.org

WHAT IS THE HABITAT FOR HUMANITY MODEL?**
Habitat homes are built based on a partnership between a family and the
community. A qualifying family pays for their home through a down pay-
ment of 400 sweat equity hours and a 0% interest loan. This model helps
to keep the upfront costs and monthly housing payments low.

• You must be a US Citizen or permanent resident
• You must have a two-year history of stable income at 30-60% of the

Phoenix median income
• You must be able to afford a monthly mortgage of $500-$700 and

$2000 in closing costs
• You must have an acceptable history of credit and paying debts, but the

inability to get a traditional home loan
• You must live in inadequate housing
• You must be willing to partner and contribute 400 sweat equity hours
• Your income must fall within the income guidelines below:

2009 INCOME GUIDELINES
You annual gross income MUST fall between these guideline (expires
March 2010)

Family Size Min Income/Year Max Income/Year
2 $15,810 $31,620
3 $17,790 $35,580
4 $19,770 $39,540
5 $21,360 $42,720
6 $22,920 $45,840
7 $24,510 $49,020
8 $26,100 $52,200
9 $27,690 $55,380

Individual Volunteers: **
If you are interested in volunteering indi-
vidually, contact the Volunteer Coordinator
at the office nearest you.  Please Note: If
you are a first time volunteer you will need
to attend a New Volunteer Orientation
before you can volunteer.

Habitat for Humanity
Central Arizona
Peoria Office
9133 NW Grand Avenue, Suite 1
(623) 583-2417

Phoenix Office
115 E. Watkins
(602) 268-9022 

WISHLIST FOR IN-KIND
DONATIONS: ** 

Technology
Portable LCD Projector 
High Resolution Scanner 
3 Digital Cameras (8 Mega Pixels or More)
DVD Player 
2 LCD Monitors 
2 Projectors for presentations 

Office Supplies 
Paper: 
Printing (8x11, white/color) 
Glossy (Legal and 8x11, white) 
Cardstock (8x11, white/color)
Labels 
Envelopes 
Binders - 3 ring; any size/color 
Nametags - sticky and plastic name badges 

Job Site 
Electric Jack Hammer
Cordless Rotozip
Pick-Up Trucks
Dewalt 18v Batteries
Passload Airless Framing Gun
Scaffolding
For Our Volunteers
Volunteer Group Lunches 
Work Gloves (small/medium) 
Dust Masks 

Individual donations of Cash: **
Gifts from individuals work hand in hand with home sponsorship fund-
ing. They are used to purchase and develop land, buy products and tools
for home construction and fund program expenses. 

Your gift, regardless of amount, really does make a difference. For exam-
ple, $20 pays for a 50 pound box of nails and $50 pays for a qualified and
approved homeowner to attend a new homeowner education class. 

Because HFHCAZ is a registered 501(C)(3) non-profit organization, all
contributions are tax deductible. For every gift made, a formal tax sub-
stantiation letter is sent, which can be used as a receipt for tax purpose.

In-Kind Donations: **
In-kind donations of material and
labor are always welcome. Many
home sponsors will solicit in-kind
donations to support the fund rais-
ing effort for the cost of the spon-
sorship. Other groups simply have
access to contractors who would
like to use their skills on the Habitat
home. In-kind values vary and are
determined by Habitat based on the
cost savings we obtain.

An in-kind donation MUST BE a
service or product needed to com-
plete the home. We have a list of all
items that are currently used to
construct our home designs -
“Material Take Off” sheets – which
are available to you if you plan to
solicit in-kind donations. Materials
and donations must conform to this
list. 

** Information taken directly from the Habitat for Humanity Central
Arizona web site www.habitatcaz.org

Lorna Blend making signs for the open house.

cont. from page 19
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Volunteering is a win-win for both yourself and the Chapter.  It could pro-
vide you with the opportunity to keep skills updated, develop new skills,
network for business or job contacts, meet other members or learn some-
thing new while benefiting the profession and the chapter.  Now, volun-
teering could also provide you with even more benefits.  Every time you vol-
unteer, your name will be entered in a drawing by your Committee Chair
to win one prize, your choice of one of the following:

• One year of membership dues (Category 3/1 slot for IP’s)
• Pair of tickets to the Design Excellence Awards Gala on

August 14th, 2010
• One Design Excellence Awards Competition entry fee
• Annual Web profile
• Tabletop at September trade show

Drawings will be held every quarter with the first drawing starting
December 17, 2009.  Every quarter is a clean slate with one name drawn at
the end of each quarter for a chance to win a prize.  The next drawing will
be held:

• March 18, 2010 (Qtr2) at Patrick McCourt Fine Furnishings
• June 17, 2010 (Qtr3) at Subzero and Wolf Showroom
• August 14, 2010 (Qtr4) at Awards Gala

Committee Chairs are automatically entered into the quarterly drawing.  All
volunteers must be members in good standing to be eligible to be entered.
Board members, independent contractors and consultants, and previous
VIP winners are not eligible for the drawing.

What are you waiting for?  The more times you volunteer, the more times
you are entered, which equals more opportunities to win.  Be a winner!  Be
a volunteer!

VIP Winner!
Chief furniture enthusiast, Maria Benson,
Industry Partner of ASID, of Nyla Simone Home,
is our first VIP (Volunteer Incentive Program) win-
ner in our first quarter VIP drawing on 12/17/09 at

our ASID Holiday Happy Hour at Westar.  Maria chose the one year
of membership dues for her prize.  What will you choose?

What are you waiting for?  The more times you volunteer, the more
times you are entered, which equals more opportunities to win.  Be
a winner!  Be a volunteer!!

VIP/Volunteer Incentive Program

Let us help you ORCHESTRATE 
your clients’ dream.

When it comes to designing your clients’ homes, 

what they can dream is the limit. For perfect 

project solutions, stop by a Ferguson showroom, 

where you’ll fi nd the largest range of quality 

brands, a symphony of ideas and trained 

consultants to help orchestrate your projects. 

With showrooms from coast to coast, come see 

why Ferguson is recommended by professional 

designers everywhere.

Scottsdale: 8340 E. Raintree Drive, Building A-1 (480) 556-0103

Tucson: 3688 W. Orange Grove Road   (520) 575-7320
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ASID Core Value:  ENRICHING
by Marilizabeth Birk, ASID

Most all of the population has certain ethical beliefs and a manner one conducts his or herself in on a regular basis.  ASID calls these core values.
We, as members, agree to subscribe to those same core values that ASID holds in high regard.  These Core Values, which are Personal, Enriching,
Reliable, Stewardship, Inspiring and Indispensible, are an extension of the Society’s brand and describe the characteristics of the organization we
strive to be.

In the issue of DDM just prior to the holiday season, stewardship was discussed and you were reminded that it is achieved “through volunteerism
and partnerships with community service projects, we share our gifts and talents as designers to help those need in our communities.  As pro-
fessionals, we are stewards for our clients, the profession, the Society and the environment.”  (Governance of ASID Policies, 04/09)   You were
encouraged to participate in the volunteer opportunities that your ASID North Chapter provided you access to, including the Habitat For Humanity
builds and in providing toys and dental hygiene items for Community Dental Foundation.  Both were a great successes in 2009 – and we thank
you for your participation!  

This month, let’s look at both enriching and inspiring.  To start, the definition of enriching as provided by ASID:  to “share ideas, collaborate and
grow as we connect with each other
through ASID educational opportunities.”
Inspiring is the generation of enthusiasm
in all members.  And now the big ques-
tion:  How do these values affect you –
and more importantly, how can they
enrich your professional life?  The first
step has been provided for you - your
ASID Board has planned out fabulous
meetings and events this coming year!
Every month, there is an event or meet-
ing on the 3rd Thursday.   Additionally,
we have CEUs, Education Day, product
events, and open houses that are provid-
ed by our wonderful Industry Partners.
We spent hours planning exciting events
for all of the members and want everyone
to attend – that means professionals,
students, industry partners and allied
members!  If you look at the calendar,
you will note that there is a wide variety
of events- everything from social hours
to a tour of a LEED residence to kitchen
design information.  Truly, there is some-
thing for everyone!  The second step is
for you to attend these events.  At any of
them not only can you, as a member,
gain great knowledge, but you are also
able to mix and mingle with other mem-
bers and pool resources to assist the
growth of your personal and profession-
al lives.  Your growth is exciting and
inspiring!  ASID wants you to flourish!

Keep your eye out for great events this
spring – including the new designer’s art
event this benefiting HALO Animal
Rescue of Phoenix and the exciting
Design For Hire.  Check out your AZ
North Chapter’s “Events At A Glance”
page (www.asidaznorth.org) to see how
you can enhance your life today!  
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ASID AZ North Chapter is announcing the 2010 Call for Entries for
the Design Excellence Awards.  This year we are so excited to have
Phoenix Home and Garden and Phoenix Magazine as our exclusive
media partner.  The categories remain the same as last year and the
San Francisco Chapter of ASID will judge the entries.  The deadline
though has changed for submission and is now Monday, April 26,
2010.

Why should you enter this competition?
•  It generates business.  The winners will be published in Phoenix

Home and garden and Phoenix Magazine.  This can be a valuable
addition to your portfolio.  Award winners impress clients!

•  It gives you incentive to get your work photographed.  Often
designers are so busy that they fail to take care of easy things that
can promote their business.  Current photos of your work on your
website and portfolio set you apart as a professional designer.

•  Last but not least, you could be a winner!

Tips for Entering
•  Keep it simple.  This is not a portfolio piece.  Use a simple black

1/2" three ringed binder.
•  Use protective sleeves for your photos so that they are not dam-

aged.
•  Do not show your name or company name on the photos or plans

or drawings.
•  The Call For Entries outlines all the criteria necessary for a suc-

cessful submission.

Now that you have decided to enter, go to the ASID AZ North
Chapter's website www.asidaznorth.org to download the forms and
all the information or be on the lookout for your Entry Form through
the mail.  Entry Forms will be mailed at the beginning of February.
Any questions, please contact Dan Heldenbrand, Allied Member
ASID at (602) 616-0569.

Thank you! 

2010 Design Excellence Awards 
Call for Entries
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Brenda Strunk, ASID
President

My name is Brenda Strunk, and I am honored to be your
new ASID Arizona North Chapter President. I am a
designer, small business owner, pilot, golfer, gardener,

wife and mother. I met my husband on a high school German travel study trip
to Europe in the 70’s. Our son is a Financial Analyst for Wells Fargo and
resides with his wife and critters in Prescott. Our daughter, an Archeologist,
is working on her Masters in Museum Studies and lives with her new hus-
band and critters in Central Phoenix.
I graduated in 1999 from Arizona State University with a M.B.A. and also hold
an under graduate degree in Interior Design from the University of Minnesota.
Shaping Spaces, LLC was started mid 2003 and shortly afterwards, I decid-
ed to join ASID with the hopes of networking, furthering my education and
being partnered with an organization that brings professionalism and accred-
itation to this every changing and exciting profession. 

Since being in the interior design world, I have worked on many differ-
ent projects, however, working on the Ronald McDonald House and SARC
gave me gratification of giving back to the community.

Last year my husband and I exchanged our large home and acre in North
Scottsdale for a 1700sf 1959 Allied Ranch home in Village Grove in South
Scottsdale, also known as So Sco by the locals. We love being a part of a
diverse neighborhood with easy access to shopping, parks, golf courses,
healthcare, restaurants, library and Ollie the Trolley. Our first year was spent
in remodeling debris, while this year we are finishing the studio/guesthouse
structure that will be my office –yessss! I look forward to meeting you all at
the next membership meeting. Please feel free to stop and introduce yourself
to me. I welcome the opportunity to stop and talk to you.

Robyn Randall, ASID
President Elect
After having participated in many board positions and vari-
ous committees for our local chapter the past 16 years, I
finally took the plunge and happy to have begun leadership
as President Elect.  I am very delighted to follow in the foot-

steps our current President.  We share many of the same goals for ASID Arizona
North Chapter and the strategy and planning for 2011 will reflect our similarity of
work style and ethics.

I graduated from high school with a scholarship in Architecture but strayed
at some point  and went into Interior Design (I’m not regretting the choice!).  Fast
forwarding, I landed in Arizona in 1994, via a transfer after two years as a design-
er with Robb & Stucky in Ft. Myers, Florida.  Being the fiercely independent soul
that I am, I decided to strike out on my own in 2000. The solitude of entrepre-
neurship got the best of me, and the economy didn’t help so I came back to Robb
& Stucky in January of 2009…it feels oddly as though I’ve never left and I
attribute that to the warmth with which I was welcomed back.

A consummate endorphin junky, I love to be outdoors doing anything and
everything that involves exercise.  On Saturdays I can usually be found some-
where on the streets of Scottsdale, Tempe, Mesa, and/or Phoenix with my fellow
my in-line skaters.  On Sundays it could be hiking Superstition or Camelback
Mountain…or any number of spots around the Sedona  or Tucson area. Hopefully
I will be making up for last year’s lost ski season (a shoulder injury from a nasty
skating fall) by hitting the hills a few times while the snow is good!

Aside from my outdoor activities and love for travel…I have a wonderfully
uncomplicated life and am very much a home body.  I love to cook and entertain
friends in my home. Lastly, a good book can keep me occupied for hours. 

Marilizabeth M. Birk, ASID
Financial Director

Back in high school, my parents were snowbirds and
wintered in Scottsdale and summered in Seattle.  I must
admit, as soon as I experienced the Valley of the Sun, I
knew it was where I belonged. 

After graduating from the University of Washington, I stayed in Seattle a few
years until I was finally able to escape the rain and permanently relocate to
Arizona.  Shortly after moving, I also realized that I no longer wanted to work
in the legal profession – and started on a search of options all the while gut-
ting my second home in North Scottsdale.  It was then I finally realized that I
could turn my hobby into a career and signed up for design classes within the
week.  I have never looked back.

Who am I?  To formally introduce myself, I am Marilizabeth Birk, the
principal of Artistic Designs LLC and Contractors Inc. d/b/a Infinite Electricity
and I love my work.  ALL of it – I have a passion for interior design and for
all aspects of electrical and solar contracting work.  My husband is my best
friend, our son makes us infinitely proud, and our four legged friends make
us laugh.  If we have a spare minute to escape reality, we jump off to either
Cabo or Big Sky, MT.  Both places are peaceful and beautiful creations – and
allow us to return to life, as we know it, completely rejuvenated.  As a pro-
fessional member of ASID, I am also a board member of the Interior Design
Coalition of Arizona, and a founding sponsor of the Community Dental
Foundation.  Not only am I passionate about design legislation, I am pas-
sionate about giving back to the community.  We are put on this Earth to help
and serve and if we don’t help those in need, who will?

As the Financial Director of the ASID Arizona North Chapter, I have the
pleasure of overseeing all financial programs within our chapter.  This
includes fundraising (Design for Hire, Designer’s Art Show), sponsorship (for
our fabulous ASID Awards Event late summer!), and the Trade Show (joint
with IIDA this fall!).  Additionally, my long term goal as Financial Director is
to assist in maintaining the financial stability and security that our chapter
currently holds. Active in ASID since my student days, I strongly support the
mission policies and programs of ASID and hold them in highest regard and
am proud to be on the Board and serve with the other great board members
that you, our membership, have elected.

Colleen Heldenbrand, 
Allied Member ASID, CTC
Communications Director
As in many cases with designers, my interest in Interior
Design began long before the formal education.  It
began with cutting out sofa and chairs from

Architectural Digest and placing them on graph paper for the "dream" room.
The passion continued through high school and finally it was time to get a
formal education. I graduated with honors from Scottsdale Community
College in 1992. 

My degree took me in a direction that I would have never dreamed, tile
and stone. A local tile and stone distributor was looking for a sales represen-
tative with an eye for color.  Thirteen years later, I decided I would venture out
in to the tile and stone realm and go back to my past roots and manage
another local tile showroom.  However, my heart and passion was not being
fulfilled nor could my creativeness be unleashed or fully utilized.  So, I took
the jump and started Flex Design Group, LLC. I am happy to report that every
day is something new and exciting!  I have also brought my love of tile and
stone to fruition with yet another company, Fuzion Tile and Stone, LLC.

Getting to Know your Board of 2009-2010 Directors
chapter news
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Throughout my 20 year journey of Interior Design and tile and stone, I
have served on the Ceramic Tile and Stone Association of Arizona as a mem-
ber, a  Board of Directors (10 years), Chairman of the Awards Gala, Vice
President for 2 years and ultimately the first female President of the CTSAA.
I am certified nationally as a Certified Tile Consultant (CTC) and have received
the prestigious  CTSAA George O'Petty Award as well as the Presidential
Appreciation Award.

I have been a member of ASID since 1994 (Industry Partner:  1994 -
2006/ Allied Member ASID:  2006 to present) and served as the Co-Chair to
the Student Shadow Week Program that ASID National has now adopted as
Real World Design Week.  In addition, I have served as Co-Chair and then
Chairman for the Design Excellence Awards Competition and  received the
"Rising Star Volunteer Award" in 2008.

Currently, I am applying my past experiences and knowledge and serv-
ing the ASID Membership as the Communications Director. I am excited with
direction our current President is taking and believe that we have the best
team of Board of Directors! Each of us is committed to  make ASID fun, edu-
cational and worth the investment you have made! 

Current responsibilities as Communications Director: Creative Brief
Content, Editor of the Desert Design Magazine, Editor of the AZ North Chapter
Directory,  P.R. and Web site. 

Tracey Marshall, ASID
Professional Development Director
My background includes experience in design, drafting,
estimating, sales, administration, and project manage-
ment.  I have degrees in Interior Design, German, and
International Relations, and am NCIDQ certified.  After
graduating from Phoenix College, I partnered with PHG

Asset Management producing award-winning high-end residential remodels.

Later I moved to commercial design working on Class A buildings for Phoenix
Design One.  

During college, I joined my ASID student chapter and moved into a lead-
ership role becoming President of the chapter.  I directly correlate my design
success to my involvement in ASID.  I am happy to oversee the Student
Affairs committee as part of my role as Professional Development Director
and hope to encourage many young designers to network and get involved
with the chapter.   I also hope to start teaching design in our community col-
lege system in the near future.

I am an avid supporter for Habitat for Humanity.  I work on-call in their
office doing AutoCAD tasks and  devote my Saturdays as a construction site
host. In my spare time I play with my glass kiln designing jewelry and night-
lights, which can be seen in a few area stores.  My archaeologist husband and
me along with our two cattle dogs currently reside in a cozy home in south
Phoenix, which is in a constant state of re-design.

Charlyn Burrows, ASID
Membership Director
I moved to Scottsdale in the fall of 2006 from
Willowbrook, IL (a small suburb west of Chicago)
where I left behind a very comfortable 20 year old
design practice to start from scratch again!  My

husband is retired from art education and museum work and is an artist
(painter) who couldn't stand another Chicago winter, so here we are. 

We enjoy films, music, museums, desert walks, and exploring beau-
tiful Arizona. (sounds like an entry for a dating service!)

I recently became a volunteer tour guide at Taliesin West and am
currently president of a small "social" garden club.

cont on page 27



By Marilizabeth Birk, ASID

The legislative arena will be changing
again this year – and we hope that it
will change for the benefit of interior

design legislation in Arizona. In the coming
months, articles will discuss individuals who
will be up for election in various districts so
you can be informed of the issues and candi-
dates that affect our cause. 

Regardless of what future articles may
hold, one can be assured that as it comes
closer to election time, legislation will be a
hot discussion topic within our profession-
al arenas.  Due to this, it is important for

you, not only as a designer, but also as a member of ASID, to under-
stand what some of the issues are.   I have had discussions with indi-
viduals regarding licensing who seem to believe that it has to do with
“good design” or “bad design” – that’s not the case! Only a client can
make that decision; professional regulations proposed only set levels of
minimum competencies required to safely practice the profession of
interior design.

We must remember the basic facts about the legislation that the
Interior Design Coalition of Arizona (IDCA) is proposing.  It…..  
• Protects the public’s health, life safety and welfare by creating the title

“Registered Interior Designer”
• Establishes recognition of interior design as a “design profession,”

with representation, under the jurisdiction of the Arizona Technical
Board of Registration

• Does not prevent anyone currently calling themselves an interior
designer from continuing to do so in the future

• Does not preclude any licensed professional (i.e., architect) from
offering interior design services as described in the legislation from
continuing to offer those services in the future as long as they do not
refer to themselves as a “Registered Interior Designer”

• Does not prevent retail establishments from continuing to provide
design services in support of a retail purchase

• Establishes minimal parameters of and standards for a combination
of formal education, diversified experience and a “minimum compe-
tency” examination as requirements for licensure.

It’s also important to know what others are saying about the proposed
legislation.  Various groups have set out and made strong statements
regarding it.  NAHB (National Association of Home Builders) and
NKBA (National Kitchen & Bath Association) are a couple of the
groups that have done so; sometimes they agree with the beliefs of
ASID, sometimes they do not.  For example, ASID and NAHB agree
that legislation should not limit, prohibit or restrict the practice of
interior design, and that is important.  However, the NAHB recom-
mendation does not recognize design's impact on the safety of the 

public and says laws will increase the cost of housing and remodeling.
ASID believes that interior design does impact the safety of the public
and legislation creates more choices for consumers that in turn decrease
the cost of services. Further, existing and proposed interior design laws
do not impact residential design practices or services, and ASID will
continue to support legislation that ensures homebuilders and other
businesses in residential settings will not be adversely affected.  An arti-
cle regarding  NAHB’s formal recommendation can be found in the
last issue of DDM.

The NKBA has formally adopted a position to oppose Title and/or
Practice Acts in general (www.NKBA.org). They believe there has
“been no demonstration of harm to the ‘public health, safety or wel-
fare’ to warrant increased governmental regulation” and if there is leg-
islation enacted, consumers are essentially told who they can and can-
not hire to perform design work. The legislation that IDCA is propos-
ing does not restrict any one individual, decorator or designer from
applying or conducting work for any client at any time.  NKBA also
believes that State and Local codes are in place for the health, safety
and regulation for construction.   That is completely true!  But, what
NKBA fails to recognize is that designers are going into spaces and
specifying products that are not appropriate for that particular use,
which in turn can affect the public’s health, safety and/or welfare
because there aren’t any standards in place.  

ASID has not written the proposed legislation and is not part of
IDCA.  ASID (and IIDA) does, however, support IDCA’s stance and
efforts. Taken directly from ASID’s website (www.ASID.org):  “ASID
supports legislation that legally recognizes the interior design profes-
sion and enables all interior designers to practice to the fullest extent
of their capabilities. ASID will not support title acts that restrict the
use of the title "interior designer." We will support title acts that rec-
ognize state-qualified "certified," "registered" or "licensed" interior
designers. Further, ASID will not support legislation that restricts inte-
rior design services that do not affect building codes or other statutes.”

I encourage you to familiarize yourself with ASID’s legislative policy as
we step into this New Year and support the efforts of IDCA.  IDCA
will be holding elections for the new Board of Directors – and we
would love for you to get involved!  Please check out our website at
www.idca.info – and if you are unable to join our efforts as a board
member, please join our efforts as a member.  Membership forms can
be downloaded from the website.  If you have questions, please feel free
to email them to the address found on the website as well.  

Most of the public knows the difference between a handyman and a
licensed general contractor.  Isn’t it time that we give the public an
opportunity to understand the difference between a designer that has
completed a design education, demonstrated experience in various
realms, and passed an exam that tests minimum competencies and a
designer that woke up yesterday and changed the sign on their front
door?

Legislative
C O R N E R
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My goal as Membership Director is to help new and existing mem-
bers feel more welcome at our meetings, and to encourage everyone to
volunteer and participate in ASID programs.  Any and all suggestions
are welcome!!  Please come and introduce yourself at our next meeting!

Brooke D'Alleyrand, 
Industry Partner of ASID
At Large Director
Brooke D’Alleyrand has been with Subzero Wolf
Southwest for the past 9 years.  As Director of

Marketing she has been an active member of ASID, serving on numerous
committees and has served on The ASID Board as the Director At Large for
the past 2 years.

Marcela Molina
Student Representative
In December of 2005, in order to pursue career
advancement opportunities in the field of interior design
and architecture, I elected to leave my picturesque
homeland of Colombia, South America to join “The Land

of Opportunity.” 
Prior to immigrating to the United States, I received my degree in
Architecture from the National University of Colombia. After my graduation
from the National University, I worked in several architecture firms through-
out Colombia.  

Since moving to the United States, I have had the pleasure of experienc-
ing many new and exciting opportunities that did not exist in my homeland.
While learning the English language and the cultural norms of the United
States has proven to be a bit of a challenge, these are challenges that have
been an adventure to overcome. Along the path of learning, I have experi-
enced great joy and satisfaction as I gain a more explicit understanding of my
exciting new environment.  

As an architect, I always had a curiosity for the creative aspects of the
field of interior design and design related industries. In order to pursue these
interests, I started taking a few classes in the Interior Design program at
Mesa Community College.  From the moment I entered the classroom, I felt
a great connection with the interior design program.  This intimate connec-
tion has led me to pursue my Certificate in Interior Design. My future goal is
to obtain a Masters degree in Interior Architecture.

My work experience in the United States started with an architectural
project known as the “New American Cultural Center” for Mesa Community
College (MCC). After this project, I started working as a lab assistant in the
interior design program at MCC. As a lab assistant, I help students with the
use of different interior design related software programs. Approximately,
two months ago, one of my great aspirations became a reality when I had the
privilege to join the design team at the respected interior design firm,
Elements of Design.  My roles at Elements of Design include project man-
agement and fabric librarian. Being immersed in the field, I have learned
many trade secrets that could only be learned by being on the job.

As a relatively new ASID Student Representative of North Chapter
Arizona, my position with the organization has already provided me with ter-
rific opportunities to learn about the industry from an internal perspective.  I
have met interesting and influential people in the local community as well as
key vendors and design professionals from all facets of the industry.
Additionally, ASID provided me with the extraordinary opportunity to visit
Cincinnati (Ohio) to participate in a National congress with hundreds of stu-
dents and professionals. I have provided assistance at many design industry
events and I have participated in organizations as Habitat for Humanity. Most
importantly, I have been able to communicate my positive experiences with
ASID to all the students. If you are a student or interior designer, I invite you
to live the same experience with ASID.

cont. from page 25

At the Arizona Design Center 
7350 N. Dobson Rd. • Suite 127 • Scottsdale, AZ 85256

480-949-1990 • www.horizonart.com

Exclusive to the trade for over 20 years
Residential • Corporate • Hospitality

• Fine art originals
    – Contemporary    
    – Transitional
    – Traditional
    – Commissions

• Custom framing
• Custom mirrors
• Accessories
• Handcrafted furniture
• Sculpture and pottery
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Committee Reports
Community Services Committee
By Tracey Marshall, ASID

This year's focus for the Community Services Committee is Habitat for
Humanity.  We have set up a build date with Habitat in February and plan to
do several more dates throughout the year.  Build dates are typically 7am-
2pm on a Saturday.

Habitat for Humanity Central Arizona provides a unique volunteer experience
for people of all ages, races, religions and abilities. HFHCAZ brings together
individuals and groups from faith communities, corporations, educational
institutions, and the community to work to help us eliminate sub-standard
housing.  They have opportunities in construction, office work, committees,
and their Re-Stores.  Volunteers get an opportunity to not only make a dif-
ference with a day’s work, but also make a connection with a family moving
towards stability and home-ownership.  Habitat homes are made possible
through the labor of our dedicated volunteers working side by side with
homeowner families. 

To read more about Habitat for Humanity, visit www.HabitatCAZ.org.  For
more information on volunteering alongside other ASID members, contact
Tracey Marshall, ASID at TowandaDesigns@cox.net.

Design Excellence Competition & Event 
By Dan Heldenbrand, Allied Member ASID

On Friday January 8, 2010 the ASID Arizona North Chapter Awards
Committee met together for the first time to review the timeline and details
for the event which will be held on Saturday August 14th 2010.  Several items
were discussed and the committee members are excited about the direction
we are heading.  The Call For Entries form has been updated and will be sub-
mitted this week (January 11th) to print the proof.  We anticipate mailing it
to the membership by the first week of February if not sooner.  Entry projects
must be submitted on Monday April 26th from 12 noon to 4pm at the Kravet
showroom as we did last year.  Please stay tuned for additional announce-
ments.

Design for Hire:
By Marilizabeth Birk, ASID

It's that time again for our annual Design for Hire fundraiser!    This year we
will kick it off by hosting an event at the Scottsdale Home & Design Center
(located just North of the 101 Freeway on Pima) on Saturday, March 6th at
1pm with a free seminar for the public: "How to Hire an Interior Designer".
We are looking for our wonderful award winning designers to come assist
and recruit the public to sign up for Design for Hire - if you'd like to 
participate, you must contact Marilizabeth (602-791-9028 or
mare@artisticdesignsllc.com) no later than February 25th.  This April we
expect a larger public turnout than previously - and need all professional and
allied members to sign up!  Many of our designers who have been involved
in DFH in the past have gained new clients - what a great new way to 
boost your business! Watch the ASID North Chapter web site
(www.asidaznorth.org) for sign-ups and more information.  

Education Day
By Gretchen Palmer, Allied Member ASID

The annual Professional Development event will be held May 19, 2010 at the
Robb & Stuckey showroom in North Scottsdale, with registration starting at
12:30 and culminating in a cocktail reception and key note speakers event
from 3:30 to 6:30.  Michael Thomas, the incoming national ASID President,
has been retained as the key note speaker. 

Re-growth will be the focal point of the courses, with a total of .4 CEU cred-
its being offered.  The world’s focus and priorities have shifted dramatically
recently and the inspirational courses will concentrate on re-charging, re-
inventing and renewing business development and philosophies, as well as
the environmental responsibility of green remodeling.

The program will be further detailed to the membership, with early registra-
tion beginning the end of March.

Industry Partner (IP):
By Brooke D'Alleyrand, Industry Partner of ASID

In December we held our first IP Brief to kick-off the next year.  We had a
great turn out from our IP members.  Topics included an introduction of ASID
board, sponsorship opportunities for the year, website and web listings, how
to host an ASID meeting, membership directory and the Pocket Pal.  

Our next IP brief will be held in March, one hour before our membership
meeting.  If you have any questions, please feel free to contact our IP Chair,
Maria Benson or the Director At Large, Brooke D’Alleyrand.

Brooke D’Alleyrand
480-921-0900
brooke@subzerowolfsouthwest.com

Membership:
By Charlyn Burrows, ASID

The AZ North Chapter of ASID is alive and well!  As of December 2009 we
have 329 Allied Members, 174 Professional Members, 229 Industry Partners
and 285 Student Members.

If your membership is up for renewal and you haven't already paid, please go
the national website and renew today!  You now have the option to make your
payment in monthly installments ($25.00 one time handling fee) with a cred-
it card.  

In an effort to make our new members feel more welcome and to involve
existing members we are starting a "buddy" system. If you would like to vol-
unteer to be a "buddy" by calling a new member, inviting them to the next
membership meeting or event and meeting them there please contact
Charlyn Burrows, ASID at 480-268-7915 or CB@CBinteriors.net

Nominating Committee:
By Linda Kolesar, ASID 

Nominating Committee activities have been focused on contacting nominees
to fill the chapter’s Board of Directors positions for terms beginning October
2010.  The positions that will be open and voted on in the chapter election
are:  President Elect, Director of Membership and Director at Large.  
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Members were asked to volunteer to serve and/or make recommen-
dations to the Nominating Committee.  This year’s Nominating
Committee members are:  Laurie Clark, IP Representative, Kathy
Harris, ASID, Debra May Himes, ASID, Tony Sutton, Allied Member
ASID and Linda Kolesar, ASID, Nominating Committee Chair.

This year each candidate’s biographical information will be available
on the chapter website, www.asidaznorth.org and will not be mailed
out with the ballots.  This will cut down on printing costs and make
us a little “greener”.  Ballots and voting envelopes will be mailed out
to the membership.  Please follow the instructions on the ballot and
voting envelope to make sure that your vote will count!    

Step Workshop
By Norma Escandon Michaels, ASID

We are set to have our first Step Class at Mesa Community College: 

Friday, March 12th  2:30PM to 7:30PM. 
Saturday, March 13th, 8AM to 6:30PM
Sunday March 14th, 8AM to 5PM

For more information, please feel free to contact:

Norma Escandon Michaels, ASID
602-257-2282
www.nminteriors.biz

Student Affairs:
By Jill Stebbins, Allied Member ASID

The chapter's third annual ASID Student Design Charette
Competition was hosted by Sunwest Appliances in January.  Dozens
of students took part in this event.  The top three design teams will
be announced at Student Career Day which will be held at Miele in
the Scottsdale Airpark on Saturday, February 20th, 9am - 1 pm.  The
designations of First, Second, and Third Place will be announced
when the teams are called up onstage during the annual Design
Awards Banquet in August.  

We could use more practitioner involvement in the Student Career
Day event!  We're looking for a few designers to talk to students
about the path they took from graduation to employment/career.
Please contact Jill Stebbins at Jill@InYourSpace.com to sign up.

Trade Show:
By Marilizabeth Birk, ASID

When you think about the ASID Trade Show, are you discouraged
because you think of years past and how it wasn't as beneficial as
you had hoped it would be?  Well, it's time to rethink that thought!
Gear up for this September - we will be having a JOINT TRADE
SHOW with IIDA!  UnVeiled will be for both ASID and IIDA Industry
Partners to display at in 2010 and we couldn't be more excited!  This
year Industry Partners will have the opportunity to meet twice the
designers for only one entrance fee - and celebrate design like you
haven't before.  More information to come - and if you'd like to par-
ticipate in the planning aspect, please email Marilizabeth at
mare@artisticdesignsllc.com.  

Community Service
Tracey Marshall, ASID
Contact: (602) 738-0017 Cell
towandadesigns@cox.net

Design Excellence Competition
Dan Heldenbrand, Allied Member ASID
Contact: (602) 616-0569
dhinteriorsllc@cox.net

Design Excellence Event
Dan Heldenbrand, Allied Member ASID
Contact: (602) 616-0569
dhinteriorsllc@cox.net

Design for Hire
Marilizabeth Birk, ASID
Contact: (602) 791-9028
mare@artisticdesignsllc.com

Education Day
Gretchen Palmer, Allied Member ASID
Contact: (480) 515-0111
glp@phgltd.net

Ethics Chair
Jeanne Crandall, ASID
Contact: (480) 488-0756
crandalldesign@mindspring.com

Industry Partner Chair
Maria Benson, 
Industry Partner of ASID
Contact: (480) 422-6178
maria@nylaSimonehomes.com

Legislative Liaison
Marilizabeth Birk, ASID
Contact: (602) 791-9028
mare@artisticdesignsllc.com

Membership Chair
Char Burrows, ASID
Contact: (480) 268-7915
cb@cbinteriors.net

Nominating Chair
Linda Kolesar, ASID
Contact: (480) 814-7052
vintagehouseint@hotmail.com

Step Chair
Norma Escandon Michaels, ASID
Contact: (602) 257-2282
norma@nminteriorsgroup.com

Student Affairs
Jill Stebbins, Allied Member ASID
Contact: (949) 394-6123
jestebbins@yahoo.com

Sponsorship
Pooneh Kashani, 
Industry Partner of ASID
Contact: (602) 275-6400
poonehk@cactustile.com

Marilizabeth Birk, ASID
Contact: (602) 791-9028
mare@artisticdesignsllc.com

Trade Show
Marilizabeth Birk, ASID
Contact: (602) 791-9028
mare@artisticdesignsllc.com

2009/2010 Committee
Chairpersons 



By Jeanne C. Crandall, ASID 
Ethics Chairman Arizona North Chapter

It is an honor and privilege to have been select-
ed to be your Ethics Chair. I have been a mem-
ber of the American Society of Interior
Designers for over 30 years and have served
both as President and Chairperson of the
Student and Education Committees. I have
had the opportunity to teach Business Practices
to students in the Interior Design Programs.

My firm Crandall and Associates, Inc. is now celebrating 36 years as a
national hospitality design firm. With this background I am pleased to take
on the responsibility to work with our membership to encourage the prac-
tice of high standards of business ethics and professionalism. I firmly
believe this is essential to sustain our professional status, especially in our
current business climate.

To begin our New Year 2010, let us first address our usage of the ASID
APPELLATION AND MEMBERSHIP DESIGNATION.

The abuse and misuse of the appellation is to include, but
not limited to the following mediums:

-Business Cards
-Business Stationary
-Printed Invoices
-Signs
-Advertisements
-Articles
-Web Sites
-Yellow Page Listings
-Written Correspondence

We are very casual in this very important identification of our credentials.
Continually there are violations of improper usage by our professional
members and to those firms and designers who do not qualify for the ASID
appellation. Sometimes these violations are unintentional and misunder-
stood. You as a member have earned and are qualified for this honor. Please
take it seriously and review all your mediums of identification to make sure
they are accurate.

The following ASID APPELLATION AND MEMBERSHIP DESIGNA-
TIONS ARE LISTED FOR YOUR USE AS A QUALIFIED MEMBER
and have been provided by the ASID National Board. Please review the
accuracy of your appellation and report any misuse that you may be aware
of. Violations dilute our professional status. Note that a member may not
use the official ASID logo in any manner. Industry Partners may use the
Industry Partner logo.

ASID APPELLATION AND MEMBERSHIP DESIGNATIONS
Under ASID bylaws, professional membership in ASID recognizes an inte-
rior designer as having completed a course of accredited education in inte-
rior design and passed the NCIDQ examination. These members have
achieved the highest levels of accomplishment and knowledge in their field.
The public, consumers, other designers and affiliated professionals
acknowledge the “ASID” appellation after an interior designer’s name as
the hallmark of professionalism.

A professional member of ASID is the only member entitled to use the
appellation without stating his or her qualifying membership classification,
e.g. John/Jane Doe, ASID (FASID if a Fellow of the Society).

The membership designations must be spelled out completely. (Note: “of

the American Society of Interior Designers” may be substituted for

“ASID”). No other modifications or deviation is permitted. 

The appellation for professional members and the designation for other
members may be used only in conjunction with the member’s name.
Members may not utilize any form of the name of the Society or the ASID
appellation in conjunction with a firm name, even where the member’s
name is encompassed in the name of the firm. A member may in no way
imply, through advertising or other means, that employees of his or her
staff or firm are members of ASID unless that is in fact the case. Members
may be identified only by the appellation or designation consistent with
their status in ASID.

In addition, a member may not use the official ASID logo in any manner.
Industry Partners may use the Industry Partner logo. Although, profes-
sional members do have a ASID logo that can be used, see National web
site. 

Ethics 
TO ADHERE TO AND PRACT ICE THE CODE OF ETH ICS AND PROFESS IONAL
CONDUCT ESTABL ISHED IN  OUR BYLAWS BY THE AS ID NAT IONAL BOARD

A  N E W  Y E A R  
A  N E W  D E C A D E  
A N D  A  R E S O L U T I O N

ASID members in other membership categories 
are permitted to use the following designations:

Allied Member                           John/Jane Doe, Allied Member ASID

Student Chapter Member           John/Jane Doe, Student Member ASID

Independent Student Member    John/Jane Doe, Independent Student Member ASID

Industry Partner Member            ABC Company, Industry Partner of ASID
John/ Jane Doe Industry Partner Representative 
for ABC Company 
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Dear Valued Industry Partners and Arizona North Chapter Members,

Your support and generosity has enabled our members to experience
meaningful membershp meetings, education events and our premier
Design Excellence Awards. Thank you for your positive impact to our
Industry and livelihood.

We all know too well the challenges we have faced in our current eco-
nomic climate. Things are beginning to look up a bit and our goal is to
assist you in any way that we can to maintain the momentum in the
coming year.

Please give your consideration to sponsoring our upcoming 2009/10
Design Excellence Awards. We have multiple levels of opportunity to
suit each advertising budget. Your support will give your company
greater visibility within the membership and face time for you to cre-
ate new business with designers you want to reach.

A member of our sponsorship committee will be contacting you soon to
answer any questions and reserve your sponsorship. If you have ques-
tions or wish to reserve your sponsorship. If you have questions or
wish to reserve your sponsorship now, please feel free to contact me
directly or either of the co-chairs, Pooneh Kashani (602.275.6400) and
Marilizabeth Birk (602.791.9028).  

See sponsorship sign up insert included with this newsletter.

Thank you for creating success for all of the members of the ASID
Arizona North Chapter.

Sincerely,

Brenda Strunk, ASID
ASID Arizona North Chapter President 2009/2010
480.239.9559

Sponsors needed for the 
Design Excellence Awards Celebration

Saturday August 14, 2010

Event Benefactor ($7500+)
Logo in event invitation & program, Logo on signage in lobby
Invited to podium to address the audience for 5-7 minutes
Logo and/or image of a product on screen during address
10 tickets to event
Logo printed in Desert Design Magazine 
5 creative brief paragraphs or IP feature on web
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Event Platinum ($5,000) 
Logo in event invitation & program, Logo on signage in lobby
6 tickets to event
Logo printed in Desert Design Magazine 
4 creative brief paragraphs or IP feature on web
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Event Gold ($3,000) 
Logo in event invitation & program, Logo on signage in lobby
4 tickets to event
Logo printed in Desert Design Magazine 
3 creative brief paragraphs or IP feature on web
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Event Silver ($1,500) 
Logo in event invitation & program, Logo on signage in lobby
2 tickets to event
Logo printed in Desert Design Magazine 
2 creative brief paragraphs or IP feature on web
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Event Bronze ($1,000) 
Logo in event invitation & program, Logo on signage in lobby
1 tickets to event
Logo printed in Desert Design Magazine 
1 creative brief paragraphs or IP feature on web
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Event Copper ($650) 
Logo in event program
Logo printed in Desert Design Magazine 
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Event Friend ($250) 
Logo in event program
Use of sponsorship for PR for year
Facebook & Linked In announcement of sponsorship

Dedicated Sponsorships 
Logo in event program
Use of sponsorship for PR for year
Thank you on stage at beginning of program
Facebook & Linked In announcement of sponsorship
•  Wine Host - $3000 – notices at each table, logo in DDM  - one host

for red wine, one for white
•  Cocktail Hour - $2,500 – notices at cocktail hour, logo in DDM
•  Cocktail Hors d’oevures  - $2,000 – notices at cocktail hour, logo in

DDM
•  Entertainment - $500
•  Table Centerpieces - $1,000 – notices at each table, logo in DDM 

chapter news
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Color Quest Showroom, Scottsdale, AZ
(October 15, 2009) ― The Sherwin-Williams
2010 color forecast takes cues from the
hues of the past to paint the way to the
future.

“In uncertain times, we find comfort in the
memories and traditions that provide us
with a sense of solid ground,” said Jackie
Jordan, director of color marketing for
Sherwin-Williams. “Color plays a key role in
triggering our nostalgia, and our trend
forecast reflects the rediscovery of the
sights, sounds, smells ― and colors ― of the
past.”

The 24 shades selected by Sherwin-
Williams color experts for colormix 2010
are grouped into four collections: Rooted,
Treasured, Simplified and Refreshed.

Rooted
The journey of color rediscovery begins by
drawing inspiration from the world’s old-
est, most enduring civilizations, including
the rich, dynamic colors of aboriginal,
African and Native American cultures.

“As today’s economy continues to shift
our sense of stability and control, we’re
seeing people turn to reliable and trusted
elements of life, such as family and close circles of friends,” Jordan
said. “The Rooted collection represents this trend with colors that
stem from tribal influences and evoke feelings of comfort, strength
and security.”

Infused with inspiration from cultural artifacts such as animal print
fabrics and wooden musical instruments, the Rooted palette mixes
the natural with the bold and vibrant. Neutral tones include the
earthy Nomadic Desert (SW 6107), Rockwood Amber (SW 2817)
and Foothills (SW 7514). These colors are brought to life with the sat-
urated tones of spicy Red Tomato (SW 6607) and deep-blue
Oceanside (SW 6496). The palette is rounded out with Darkroom
(SW 7083), a blackened purple reflecting the mystery and mystique
of the cultures at the heart of this collection.

Treasured
Beyond reconnecting to our roots, today’s financial strains are
leading us to rediscover the treasures of yesteryear.

“By making more resourceful use of what we already have, we
uncover a rich collection of historical items to surround ourselves
with as we update our spaces,” Jordan said. “In our rediscovery,
we are often surprised and energized to find a beautiful palette of
colors inspired by our heirlooms.”

The time-tested shades of the
Treasured collection evoke the
warm, comforting memories of
times past. Many of the colors
are muted shades of brighter
tones. Caribbean Coral (SW
2854), for example, is a softer,
retro alternative to the vibrant
hue that maintains its popularity
in design. Moderate White (SW
6140) provides a neutral without
too much flash, and yellowed
Sequin (SW 6394) adds a serene
glow to the mix.

The darker side of this palette
begins with Smoky Blue (SW
7604), layered with shades of
gray and indigo that mirror the
deep stories of our past. Sturdy
Brown (SW 6097) brings in the
beauty of old, handmade arti-
san crafts, and the faded verdi-
gris of Gallery Green (SW 0015)
adds a touch of antiquity with its
emerald tone.

ASID NORTH MEMBERSHIP MEETING

October Meeting RECAP

A COLORFUL NEW TWIST
Sherwin-Williams colormix 2010 Forecast Rediscovers Palettes of the Past

By Laurie Clark, Industry Partner of ASID
Sherwin-Williams

Colleen Heldenbrand, Allied
Member ASID, CTC, Dan
Heldenbrand, Allied Member ASID
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Simplified
This collection stays true to its name with colors that, when com-
bined, create a sophisticated style that embodies a “less is the
new more” spirit.

“The colors in this collection appear simple on the surface, but
are complex when given a closer look,” Jordan said. “The
Simplified palette reflects the current trend to pare down the
extravagancies in our lives, but the hues still allow for intricate and
elegant designs.”

Translucency connects the colors in this collection, providing ver-
satility to any space with shades that change and shift in the light.
Paired with transparent fabrics and finishes, clarity, subtlety and
serenity are apparent in every hue. The Simplified collection offers
a palette for a discerning eye with just a small dash of color. The
neutral tones of Whitetail (SW 7103), Butter Up (SW 6681) and
Interactive Cream (SW 6113) make up the foundation, and gray
also plays an important role, with the mid-tone Magnetic Gray
(SW 7058) and darker Serious Gray (SW 6256). The muted lilac
shade of Enigma (SW 6018) offers an intriguing accent well-suited
for this sophisticated palette.

Refreshed
The Refreshed collection features vibrant and forward colors to
evoke a sense of optimism for the future.

“The exuberant shades of Refreshed enliven the spirit and turn our
focus to more carefree days,” Jordan said. “While not as saturat-
ed as some accent colors of collections past, these hues still
reflect the optimism that can always be found within us, even as
we navigate challenging times.”

Fresh florals, sunny days and tropical blooms are the inspiration
behind this collection. Get lost in the botanical garden of
Sapphire (SW 6963) and Verve Violet (SW 6979), and indulge in
the sunshine of Fun Yellow (SW 6908). Pickle (SW 6725), along with
the grapefruit and tangerine tones of Animated Coral (SW 6878)
and Summer Day (SW 6662), also add fun flavor to this palette.

Together, the vivid hues of the Refreshed collection create a live-
ly, harmonious palette to offset the darker realities of today’s
uncertain times. What’s more, when added individually to anoth-
er collection, these colors can offer a bright reminder of better
days to come.

Editors’ note: Inspirational cards for the colormix 2010 
collections feature complementary fabrics, trim and 
hardware from Robert Allen. For more information visit
www.robertallendesign.com/sherwin-williams

Linda Kolesar, ASID, Janelle Schick, ASID, LuAnn Thoma-Holec,
ASID, Linda Heinz, ASID, Paul Buys, ASID

Workroom of the Year - 2009

Exclusive to the Trade

480-854-3078 

www.elegantwindow.com

CUSTOM ARTISTIC DESIGNS

PEBBLE STONE DECKING 

ACID STAINING

MICRO-FINISH OVERLAYS

CONCRETE PROFILING

ROC#187752

WWW.DECORATIVESTAINING.COM

480-620-1375
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The November Membership Meeting was held at the
new Home & Design Idea Center in Scottsdale to an
overwhelming turnout of over 300 people.  Many of the
showcased companies had staff on hand to answer
questions about their products and Robb & Stucky pro-
vided a delicious buffet and refreshments. 

The guest speaker for the evening was James Ball, the
Sustainable Building Manager for Habitat for Humanity
Central Arizona. He gave a presentation on how Habitat
has learned that "green building" and "affordable build-
ing" are linked.

"Real Green, Real Affordable, Real Life Lessons Learned
from Habitat for Humanity"

Building Affordable housing has inherently Green bene-
fits & Building Green housing has inherently Affordable
benefits

- Ownership Mentality                                                                  
- Energy savings
- Opportunity to Invest                                                                
- Water savings
- Affordable construction                                                             
- Durability
- Affordable living                                                                      
- Indoor environmental quality

Habitat for Humanity homes have always included fea-
tures that are both Green and Affordable solutions, such
as desert landscaping with timed irrigation. A thermal
barrier around the entire home, a small home footprint,
reuse of existing materials, and Energy Star appliances.
Upon checking into LEED, they realized that their basic homes could qualify for Silver
Level Certification.  They then started looking into improvements they could make to their existing base-
line ideas that would further improve the Green quality of the homes, without taking them away from
the affordable mindset.

Some upgrades that they have started to implement to their homes include molding the landscaping to
provide rainwater management, adding caulking to the existing thermal barrier around the home to
provide an air-tight barrier, moving to vinyl windows, reconfiguring floor plans to reduce the hot-water
loop and the HVAC system requirements, partnering with Waste Management on a recycling program,
and using CFL bulbs throughout the home.  These simple upgrades to their already Green model led to
Habitat for Humanity Central Arizona being the first chapter in the United States to build a LEED Platinum
home.  A study on the building costs shows that this LEED Platinum home had only a 10% increase in over-
all costs from their base models.

In addition to the LEED Platinum home, the Central Arizona Chapter has now built 18 LEED Silver homes,
and is awaiting certification on two LEED Platinum NetZero homes.

The ASID Arizona North Chapter is planning on partnering with Habitat for Humanity for an all-day, all-
ASID build day early in 2010.  Keep a lookout for information on volunteering!

For more information on Habitat for Humanity, visit the Central Arizona web site at www.HabitatCAZ.org.

November Meeting RECAP

Real Green, Real Affordable, Real
Life Lessons Learned from Habitat
for Humanity

By Tracey Marshall, ASID
ASID NORTH MEMBERSHIP MEETING

Laurie Friedman
(Pindler and
Pindler) Dan
Heldenbrand,
Allied Member
ASID

James Ball, Habitat for Humanity,
Tracey Marshall, ASID

Sheri Newton, ASID in our
Home and Design Idea Booth

Marcela Molina, Student Representative of ASID
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ASID Happy Hour 
The holiday spirit was overwhelming at our first ASID Happy Hour at the wonderful Westar Showroom in
the Scottsdale Airpark. A beautiful double ended claw foot tub was filled to the brim with our
Community Dental Foundation donations of dental supplies and toys.  Chef Ann delighted our palettes
with a beautiful spread of holiday goodies in a fabulous kitchen.  The fun and spirit continued with
TaMeki Njuguna of Daz - Decors of Arizona winning a Kitchen Aid Food Processor in a drawing of busi-
ness cards and Kelli Enriquez of Ardy's Gallery of Window Coverings won the Kitchen Aid Mixer in the raf-
fle benefiting the Community Dental Foundation.  We also held our first VIP (Volunteer Incentive
Program) drawing with Maria Benson of Nyla Simone Home as our first VIP winner.  What an amazing
turnout and spirited evening!

December Meeting RECAP
By Brenda Strunk, ASID

ASID NORTH
MEMBERSHIP
MEETING

Christine Piotrowski, FASID,
Brenda Strunk, ASID, Tracey
Marshall, ASID

Shelley Salmon, Robyn Randall, ASID,
Marsha Madres, Industry Partner of ASID

Marcela
Molina,
Student

Representative
of ASID and

Noele Ranta,
Interior Design

Student from
MCC
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Industry Partners

European Windows & Doors, LLC
Louis R. Egea
9035 E Pima Center Pkwy Ste 15
Scottsdale, AZ  85258-4418
Tel:  (480) 443-0052
Email: ou@europeanwindowdoor.com

Green Street
Philip Beere
8390 E Via De Ventura
Scottsdale, AZ  85258-3188
Tel: (602) 466-7444
Email: philip@greenstreetdev.com

Phoenix Home and Garden Magazine
Linda Barkman, Editor
15169 N Scottsdale Rd, C300
Scottsdale, AZ  85254-2101
Tel:  (480) 664-3960
Email: lbarkman@citieswestpub.com

World Wide Stone Corporation
Kim D West
15275 N 83rd Pl
Scottsdale, AZ  85260-2588
Tel:  (602) 438-1001
Email:  kwest@durangostone.com

Marin Shower & Mirror
Gayla Hunter
9035 E Pima Center Pkwy, Ste 1
Scottsdale, AZ  85258-4418 
Tel:  (480) 317-9494
Email: gayla@marinshowermirror.com

Our chapter continues to grow.  Please welcome the
following new members to Arizona North.

new members

NCIDQ Publishes New
Practice Design Problem 

The National Council for Interior Design Qualification, Inc. (NCIDQ) has
published new study material for Section 3 of its updated exam. The new
practice design problem (PDP 2009-0 1) will assist candidates who are
preparing to take the practicum portion of the NCIDQ Examination.  

NCIDQ develops Practice Design Problems (PDP) to provide candidates
with a practice exam that simulates the actual NCIDQ practicum exam.
PDPs allow candidates to simulate the drawing portion of the examina-
tion and apply the grading criteria to their solution in order to identify
strengths and weaknesses in their knowledge areas. 

The new PDP provides a complete practice design examination, includ-
ing all program requirements and drawing sheets for all three parts of
Section 3 – which consists of seven unique exercises that focus on the
following areas: space planning, lighting design, egress, life safety,
restroom [washroom] design, systems integration and millwork. The
blank problems are on 18” x 24” vellum sheets to accurately simulate the
updated practicum format. 

NCIDQ has also provided a new way to review the solutions to the prac-
tice examination. Now candidates can purchase online examples of a
passing and failing solution. This new online solutions allow candidates
to zoom closely and examine the solved problems, easily comparing the
solutions to their completed practice problem.  

The PDP and online solutions are now available for sale on QShop,
NCIDQ’s new online shopping cart. The blank design problems and solu-
tions can be bought separately or as a bundle. The solutions are available
for 30, 60 or 90 days of access at a time.  

The costs for the PDP and solutions are: 
Printed Practice Design Problem (PDP) . . . . . . . . . . . . . . . . . . . $75 
Online solutions -choose from: 

30 days of access . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $35 
60 days of access . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $60 
90 days of access (best value!) . . . . . . . . . . . . . . . . . . . . . . . . . $80 

Buy both - get more for less! 
PDP + Solutions Bundle 
PDP + 104 days of online solutions access . . . . . . . . . . . . . . . . . $155 
Now $140 until Jan. 31! 

For more information on Section 3 of the NCIDQ Examination, please visit
NCIDQ’s Web site at www.ncidq.org. To purchase the PDP and solutions,
visit NCIDQ’s QShop. 

NCIDQ is an organization of regulatory boards and provincial associa-
tions in the United States and Canada whose core purpose is to protect
the health, life safety and welfare of the public by establishing standards
of competence in the practice of interior design. More information about
the organization may be found at www.ncidq.org. 
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one on one  

Naomi Anderson, Industry Partner ASID
ANDERSON+COMPANY PR
Naomi@andersoncompany.biz

RECENTLY COMPLETED PROJECTS:
• Marketing Plan 2010 for The Contrado Group,

Phoenix, Arizona
• Public Relations Plan 2010 for ASID Arizona

North Chapter
• Moved to a very unique, remodeled house in

Cave Creek

BIGGEST CHALLENGE IN THE INDUSTRY:
Convincing small business owners to draft annual public relations plans,
define their key target markets, and to remain consistent in their message
to that potential customer base.

WHAT’S NEW AND EXCITING IN THE PR WORLD:
Social media is moving up in popularity, offers affordability and includes
a diverse demographic range.  It’s time to get on board.  Isn’t that Tweet?

PERSON I WOULD LIKE TO MEET:
Steve Martin.  He could surely help lighten things up in these
challenging times.  

MUSIC ON MY iPOD:
My adorable and respectful teenage

daughter took off with mine, but I grin when I think
she’s listening to hits by Cat Stevens or Boston.
Now that’s a face I’d like to see!

PEOPLE WHO MAKE ME LAUGH:  
Ray Romano in Men of a Certain Age, Robin Williams, and of course  my
dream date…Steve Martin!

BOOKS ON MY NIGHTSTAND:
“Open” by Andre Agassi, “Holy Bible”

PRODUCT I CAN’T LIVE WITHOUT:
I’m so spoiled…impossible to narrow it down to only one.
I guess if I had to, it would be my car.  I don’t care for exten-
sive exercise.  Everything in moderation...you know?

INDUSTRY PET PEEVE:
A lack of general awareness regarding the direct benefits of hiring a qual-
ified interior designer.  

MOVIES  I CAN ALWAYS WATCH:
“Christmas Vacation” and “Planes, Trains and Automobiles”

THING I LOVE ABOUT THE INDUSTRY:
I feel so fortunate to be part of a profession that
truly appreciates our living environment and how
much of an impact it has on our individual hap-
piness and well-being.

CLASSIC PRODUCT I WILL ALWAYS OWN:
1957 T-Bird

WHEN I’M NOT IN THE OFFICE WORKING, I AM:
Still working…on my golf game.   It’s work, work, work!  What lamo
came up with the phrase, “play a game of golf”?

Linda J. Barkman
Editor, Phoenix Home & Garden 
magazine
lbarkman@citieswestpub.com

WHAT I LOVE ABOUT MY PROFESSION:
The stimulation of seeing
incredible homes and meet-
ing the design professionals
involved in creating them. I

also love being able to give people wonderful ideas
for their homes, and I am exposed to so many won-
derful ideas!

PROJECTS ON THE BOARD:
Our Arizona Style Showplace at Scottsdale Quarter in February, held in
conjunction with Phoenix Home & Garden’s 30th Anniversary; our Meet
the Masters event in March; our annual home tour; and much more!

BIGGEST CHALLENGE:
Thinking in real time, since we work so far ahead and have to juggle mul-
tiple stages of various issues at the same time: finalizing the one we are
producing now, editing copy for the one we’ll be producing next, and
assigning the next one out.

BOOKS ON MY NIGHTSTAND:
Currently reading “The Help” by Kathryn Stockett,
and recently finished listening to an audio version of
William Faulkner’s “Light in August.”

PRODUCT I COULDN’T
GET ALONG WITHOUT:
My Jura impressa coffee
machine

I WISH I COULD:
Carry a tune.

FAVORITE PASTTIMES:
Reading, speed walking, spending time with my grandchildren

MOTTO I LIVE BY:
Everything in moderation

I SECRETLY LOVE WATCHING:
“American Idol.”

FAVORITE FOOD:
Anything Italian.

I LOVE TO COLLECT:
Miniature chairs

CLASSIC PRODUCT I WILL ALWAYS
LOVE:
Blue and white porcelain

I CAN’T LIVE WITHOUT:
Music
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The Art Institute of Phoenix Update
By Gillian Pollock, ASID Student Chapter Liaison

A lot has been happening at the ASID Student Chapter at The Art Institute
of Phoenix, AZ!  We are pleased to announce that our dog house at the
IIDA Petopia event was auctioned for more than $300.00, the highest
amount for any of those gorgeous homes!

We also received a visit from Tracey Marshall, ASID discussing ASID
membership with our newest Interior Design students – it was truly inter-
esting to hear all the ways that being a member has helped Tracey grow
in her career as well as how she has helped so many others because of it.

Other recent events have included student participation in ASID
RealWorld DesignWeek, volunteering at Greenbuild, and two table design
entries submitted at the Tableau competition – with the entrants as beau-
tiful as the event in their formal attire opening night.  

We are in full swing with our "Wrapped In Love Quilting" drive as we head
into the Holiday season – this year we’ve got many quilting enthusiasts
who are truly committed to making this season a lot warmer for those
less fortunate!

Collins College Update
By the Student Design Group

The Student Design Group at Collins College has had an eventful last few
months!! We were very busy assisting with preparations for our first
Council for Interior Design Accreditation (CIDA) visit in October, the visit
culminated in an interview with the site visitors and 12 students from all
class levels. The following week we had our graduate portfolio show ,
which was well attended. Our Fall Graduation Ceremony was held at the
Gammage Theater the next day.

Also in October, Christine Piotrowski, FASID, author of Professional
Practice for Interior Designers,  was kind enough to address our Project
Management class…Thanks Christine!! Our recent field trips have
included the Phoenix Art Museum, Taliesin West, The Reference Library
and the keynote address by Al Gore at Greenbuild. 

We are working on recruiting new members to our Design Group and
elections for new officers is currently in progress. Coming up in January,
we have a team competing in IIDA's Couture 2010, this is a really excit-
ing event.

Also at Collins we have welcomed our first class of freshmen in the new
BFA in Fashion Design and Merchandising. We look forward to creating
joint projects with them!

Mesa Community College Update
By Marcela Molina, ASID Student Representative to the Board

We are beginning a new semester, which includes many activities for the
MCC ID Group. The focus of these plans encourages diversity, creativity,
and continued efforts toward education and certification among student
members. The following activities are geared toward meeting these
goals.

Mesa Community College, MCC, Interior Design students under the
supervision of Janice Pierson, Department Chair and LEED accredited
professional, are creating an interactive signage package intended to
deliver on-site LEED education. The Health and Wellness (HW) building
will open its doors in May with the prospect of a LEED silver certification.
Hannah Buchman, Andrea Carrillo, Keri Pollard, Tammy Elliott, and
Brittney Hill are seeking eligibility to take LEED AP: ID+C (specialization
in LEED for Commercial Interior rating system). Through active involve-
ment on this LEED project they will ascertain eligibility status and create
a permanent LEED learning building on MCC's campus. Special thanks to
Carol Achs, Dean; Debra Bitter, Nursing Chair; Ann Stine Physical
Education and Exercise Science Chair; and Jeff Stanton, Smith Group
Architect. MCC have the opportunity to take a course for the LEED
accreditation. The LEED Study Group meets two times a week, in the
MCC library. The purpose of the study group is to prepare students for
taking the LEED AP exam in April. Good Luck Students!

Instructed by CJ Robb, ASID, the Residential Design
studio will be participating in a real-world project in
Miami, AZ. The students will be redesigning a 1965
ranch style home. The objectives of this class are the
instruction of the design process, design concepts,
and production drawings. The students of the
Residential Design studio and the Interior Materials

class will visit ASID allied firms and industry vendors in an effort to sup-
port the myriad real-world projects that students embark upon as part of
their experience at MCC.

Northern Arizona University Update
By Linley Conrad, ASID Student Chapter President 

This past semester has been
great for our chapter.  We have
recently completed a huge pro-
ject that has been in the works
for the past year.  We painted
our Junior and Senior studios!
We wanted to make them more
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calming and have a bet-
ter work environment
for our students.  We
are still in the process
of getting new counter-
tops, which will be the
icing on the cake!  

Our Resource Room
has also been revamp-
ed and reorganized with
the addition of a new
sofa and samples for
students to enjoy.

Our chapter has partici-
pated in many community service projects over the semester as
well.  We had a group get together for a campus wide activity
called Up Til Dawn where we each addressed a number of letters
asking for donations for St. Jude’s Children’s Hospital.  We also
did our own letter writing campaign to raise money for the Koret
Family Home.  This was our first time heading up our own com-
munity service project and the outcome was awesome!  We also
had some members volunteer in NAU’s annual craft show in
November.

For our last meeting and membership drive we had a wonderful
guest speaker, Tracey Marshall, ASID.  She joined us in November
to discuss the many benefits of the professional chapter, talked
about the NCIDQ, and gave us great portfolio tips.  We appreciated
her appearance as well as the pizza party she provided us!

Next semester we are looking forward to more guest speakers,
projects and competitions!

Phoenix College Update
By Jill Berg, ASID Student Chapter
Liaison

Phoenix College closed the semester out
with a wonderful experience at the
Sheraton Wild Horse Pass. We enjoyed the
blending of American and Arizona cuisine
at the Ko'sin restaurant, which means

kitchen in the Pima
language. After lunch
we enjoyed a guided
tour of this resort
rich with tradition
from Arizona's own
Pima and Maricopa

Indians. The wall of large glass windows, in the lobby, greet vis-
itors with spectacular views of the Sierra Estrella Mountain
Range. Our tour guide, Ginger Sunbird is from the Pima Tribe and
shared many wonderful thoughtful details of the architecture and
interiors of this destination resort.

Scottsdale Community College Update
By Elizabeth Boatwright, ASID Student Chapter President 

Scottsdale Community College enjoyed a
tremendous amount of success with events
offered during the fall semester of 2009. A big
thank you to Kitchens Southwest (especially
Dana Hayes and Brittany Wilson - a former
SCC Student) for hosting our chapter and pro-
viding an informative tour of the showroom;
Goodmans Interior Structures, who also gave
us a tour of their showroom and held a panel
on the different aspects of design and career
paths to take; and Marsha Fairburn from Knoll
(and our Co-Vice President Debra Allen who
organized this special event) for hosting the
SCC student chapter to a fantastic luncheon
and tour of their new LEED Platinum show-
room in Tempe.

Upcoming events include an on campus meet-
ing with a panel of recent graduates who have
started their own businesses, a speaker from
USGBC, and tour of the Arizona Design
Showroom. As a chapter we are continually
thankful for the support and invitations extend-
ed by the AZ North board and look forward to
cultivating relationships with other student
chapters throughout 2010.

Outstanding Student Member
Winter Quarter 2009-2010

Congratulations Elizabeth Boatwright, Student
Chapter President of Scottsdale Community College

My interest in design began at a very early age always
wanting to rearrange, coordinate, and beautify my envi-
ronment. It was this desire and curiosity that propelled
me into the world of the Art History at the University of
Arizona and, three years later, realize my ultimate aspi-
ration was to combine my interest in art and design.
This lead me to pursue a second degree in Interior
Design at SCC where I have rapidly fit into a very grat-

ify leadership role as ASID Student Chapter President. Happy to share my
time, resources, and energy with the student chapter it has been a fulfilling
and enriching experience.  

Inspired by the mandate to leave the places we touch a little better than we
found them the field of design that appeals to me the most is historic
preservation.

Let's all congratulate Elizabeth Boatwright for her outstanding devotion to
ASID! Thank you Elizabeth!
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 @  THEOFFICE (AT THE OFFICE)
Brian McBride . . . . . . . . . . . . . . . . (480) 607-4468

7TH AVENUE DESIGNS BY WAVE WATERJET, INC.
Angela Saban. . . . . . . . . . . . . . . . (623) 581-1531

ACOUSTIC DESIGNS, INC.
Chris Matthews . . . . . . . . . . . . . . . (602) 206-4905

AFFINITY KITCHENS
Lorna Blend . . . . . . . . . . . . . . . . . . (480) 348-0088

AFFINITY KITCHENS
Stephanie Brown . . . . . . . . . . . . . (480) 348-0088

AKA GREEN
Jeffery Frost . . . . . . . . . . . . . . . . . . (480) 946-9600

ALL WOOD TREASURES
Scot Perfect . . . . . . . . . . . . . . . . . (480) 921-4100

ALL WOOD TREASURES
Doug Shamah. . . . . . . . . . . . . . . . (480) 921-4100

ALL WOOD TREASURES
Ed Shamah . . . . . . . . . . . . . . . . . . (480) 921-4100

ALL WOOD TREASURES
Jerri Stapley . . . . . . . . . . . . . . . . . . (480) 921-4100

ALLSTEEL INC
Stephen Patrick Kennedy . . . . . . (602) 290-0157

ALRO HARDWOOD FLOORS, INC.
Monica Salas. . . . . . . . . . . . . . . . . (602) 489-5897

AN ORIGINAL, INC.
Mark Feser . . . . . . . . . . . . . . . . . . . (480) 767-3204

ANDERSON & COMPANY PUBLIC
RELATIONS/MARKETING
Naomi Anderson. . . . . . . . . . . . . . (602) 820-2336

ANN SACKS
Shelley Heinley . . . . . . . . . . . . . . . (480) 483-0025

ARDY`S GALLERY OF WINDOW COVERINGS
Ardy Andjelich . . . . . . . . . . . . . . . (602) 276-2232

ARIZONA TILE, LLC
Roland Arnold. . . . . . . . . . . . . . . . (480) 893-9393

ARIZONA TILE, LLC
David Cobos . . . . . . . . . . . . . . . . . (480) 893-9393

ARIZONA TILE, LLC
April Marsh. . . . . . . . . . . . . . . . . . . (480) 991-3066

ARIZONA TILE, LLC
Arden Mullins . . . . . . . . . (480) 893-9393 ext. 2808

ARIZONA WHOLESALE SUPPLY COMPANY
Kent Greenhalgh . . . . . . . . . . . . . (480) 596-0092

ARMSTRONG
Brenton Tesreau . . . . . . . . . . . . . . (636) 300-0984

ARMSTRONG
Robert Trimble . . . . . . . . . . . . . . . . (480) 985-9087

AUDIO VIDEO CONTRACTORS
Paul Einan . . . . . . . . . . . . . . . . . . . (602) 443-3000

AZ CUSTOM DESIGNS
Art Zeroulias . . . . . . . . . . . . . . . . . . (480) 659-6440

AZADI FINE RUGS
Kimberly Karahadian . . . . . . . . . . (480) 483-4600

BABB-SCHIRRA & ASSOCIATES, LLC
Terry Babb . . . . . . . . . . . . . . . . . . . (480) 309-7559

BABB-SCHIRRA & ASSOCIATES, LLC
Jack Schirra. . . . . . . . . . . . . . . . . . (602) 283-3834

BAISCH & SKINNER PHOENIX, INC.
Darlene Summers . . . . . . . . . . . . . (602) 285-0888

BELLACOR.COM
Frankie Cameron . . . . . . . . . . . . . (651) 294-2552

BEST LIL’ FRAME SHOP
Michael Weeks . . . . . . . . . . . . . . . (480) 946-9561

BILTMORE PAPERHANGERS
Robert Hendel. . . . . . . . . . . . . . . . (480) 949-7813

BILTMORE SHUTTER COMPANY
Dan Draper . . . . . . . . . . . . . . . . . . (602) 254-4464

BILTMORE SHUTTER COMPANY
TaMeki Njuguna . . . . . . . . . . . . . . (602) 254-4464

BISAZZA NORTH AMERICA
Theresa Laffey. . . . . . . . . . . . . . . . (817) 501-2264

BRILLIANT BY DESIGN
Nathan D Brill. . . . . . . . . . . . . . . . . (623) 670-4562

BROAN NUTONE
Mark Williams. . . . . . . . . . . . . . . . . (469) 362-8028

BROCK DESIGN AND DRAFTING
Jack Brock. . . . . . . . . . . . . . . . . . . (602) 957-8222

BUDS DRAPERY DEN
Tom Miller . . . . . . . . . . . . . . . . . . . . (520) 327-0123

BURDETTE CABINET COMPANY
Cortney Murdock . . . . . . . . . . . . . (480) 830-8818

CACTUS STONE & TILE
Pooneh Kashani . . . . . . . . . . . . . . (602) 275-6400

CACTUS STONE & TILE
Betsy King . . . . . . . . . . . . . . . . . . . (602) 275-6400

CALIFORNIA CLOSETS
William Black . . . . . . . . . . . . . . . . . (623) 434-8888

CAMELOT CONCRETE - DECORATIVE
CONCRETE COUNTERTOPS
Pat Janis. . . . . . . . . . . . . . . . . . . . . (480) 227-2776

CAPELLI ROSSA DESIGNS, LLC
Jill Goodrich . . . . . . . . . . . . . . . . . (480) 785-6696

CENTURY FURNITURE/HEIRLOOM FURNITURE
Jim Kayser . . . . . . . . . . . . . . . . . . . (480) 837-8686

CENTURY FURNITURE/HEIRLOOM FURNITURE
Sue Robisch. . . . . . . . . . . . . . . . . . (480) 362-1832

CERAMICA
Kimberli Terranova . . . . . . . . . . . . (480) 990-7074

CHAMPAGNE’S HOME DECOR
Susan Mueller . . . . . . . . . . . . . . . . (480) 483-1010

CHOLLA CUSTOM CABINETS, INC.
Don Mitchell . . . . . . . . . . . . . . . . . (623) 322-9949

CHOLLA CUSTOM CABINETS, INC.
David Wittine. . . . . . . . . . . . . . . . . (623) 322-9949

CLARE FRAME & ART
Michael Clare . . . . . . . . . . . . . . . . (480) 970-8400

CLOSET FACTORY
Doug Daniels. . . . . . . . . . . . . . . . . (480) 998-2070

CONCRETE INTERIOR DESIGNS
David Crawford . . . . . . . . . . . . . . (480) 699-9780

COSENTINO USA
Patty Dominguez . . . . . . . . . . . . . (281) 494-7277

CULLUM HOMES, INC.
Maggie Brooker . . . . . . . . . . . . . . (480) 949-2700

CULLUM HOMES, INC.
Kim Cullum. . . . . . . . . . . . . . . . . . . (480) 949-2700

CURREY & COMPANY
Randy Gould. . . . . . . . . . . . . . . . . (602) 315-0565

CUSTOM WORKSHOP FOR DESIGNERS, INC.
Georgia Weatherspoon. . . . . . . . (606) 276-2727

DACOR
Steve Ertle . . . . . . . . . . . . . . . . . . . (480) 704-7493

DACOR
Dennis Jackson . . . . . . . . . . . . . . . (480) 861-4774

DAVID E ADLER, INC.
David E Adler . . . . . . . . . . . . . . . . (480) 513-3200

DECORATIVE CONCRETE STAINING & SCURING,
INC.
Raymond J Anger . . . . . . . . . . . . (480) 620-1375

DELTA FAUCET COMPANY
Paula Quan. . . . . . . . . . . . . . . . . . (602) 304-0001

DESERT HOME STUDIOS
Lorna Blend . . . . . . . . . . . . . . . . . . (480) 626-1023

DESERT LION SUN CONTROL LLC
Donald A. Gorman . . . . . . . . . . . (480) 657-7250

DESIGN MANAGER, INC.
Denise D Maxwell, CPA, MBA . . . (480) 699-3121

DESIGN SURFACES, LLC
Marianne Mulhall . . . . . . . . . . . . . (480) 946-2565

DIGITAL HOME LIFESTYLES
Jefff Beall . . . . . . . . . . . . . . . . . . . . (602) 224-9100

Industry Partners DIrectory
The following companies and their representatives are Industry Partner members of the ASID Arizona North Chapter and are
supportive of ASID programs and policies. This list was current at press time.
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DISTINCTIVE CARPETS
Joe Hutson. . . . . . . . . . . . . . . . . . . (623) 225-9460

DO ME A FAVOR
Mary Upchurch. . . . . . . . . . . . . . . (602) 200-0190

DOMAIN CONSTRUCTION
Tony Caraballo . . . . . . . . . . . . . . . (480) 621-3356

DREAMART STUDIOS
Irene Wei . . . . . . . . . . . . . . . . . . . . (520) 829-0710

DSA PUBLISHING & DESIGN
Duff Tussing . . . . . . . . . . . (888) 747-7865 ext. 311

DUNN-EDWARDS PAINT CORP.
Dede Radford. . . . . . . . . . . . . . . . (602) 702-7273

DURALEE FABRICS & FINE FURNITURE
Deanna Carr . . . . . . . . . . . . . . . . . (248) 275-8845

EDELMAN LEATHER
Elizabeth Holly . . . . . . . . . . . . . . . . (480) 208-5622

ELECTROLUX MAJOR APPLIANCES
Heather Flaa . . . . . . . . . . . . . . . . . (619) 549-2380

ELKAY MANUFACTURING COMPANY
Meagan Farney . . . . . . . . . . . . . . (480) 813-1313

ELKAY MANUFACTURING COMPANY
Val Galvan. . . . . . . . . . . . . . . . . . . (480) 813-1313

ELKAY MANUFACTURING COMPANY
Nicole Lamanes . . . . . . . . . . . . . . (480) 813-1313

EMSER TILE
Randy Bultsma . . . . . . . . . . . . . . . (602) 263-8453

ENKEBOLL
Mark Smith. . . . . . . . . . . . . . . . . . . (602) 412-3739

ENMAR HARDWOOD FLOORING, INC.
Todd Thompson . . . . . . . . . . . . . . (480) 497-1633

ENMAR HARDWOOD FLOORING, INC.
Tricia Thompson . . . . . . . . . . . . . . (480) 497-1633

FABRICA
Steven Giese . . . . . . . . . (800) 854-0357 ext. 2513

FACINGS OF AMERICA, INC
Ken Tims . . . . . . . . . . . . . . . . . . . . . (602) 443-6011

FARMBOY FINE ARTS & DESIGN
Zoe Mackoff . . . . . . . . . . . . . . . . . (604) 699-2466

FIBER-SEAL SYSTEMS
Deborah Bobroff. . . . . . . . . . . . . . (480) 941-1798

FINE ART LAMPS
Robert Barrett . . . . . . . . . . . . . . . . (480) 759-1677

FIRST IMPRESSION SECURITY DOORS
Jennifer Orso . . . . . . . . . . . . . . . . . (480) 320-4974

FLEXCO
Rick Newell . . . . . . . . . . . . . . . . . . (800) 633-3151

FLOORS
Phil Koufidakis . . . . . . . . . . . . . . . . (480) 970-1892

FORMICA CORP
Kate Kline. . . . . . . . . . . . . . . . . . . . (702) 219-6729

FORTRESS, INC.
Nicole Borchardt. . . . . . . . . . . . . . (480) 443-1134

FURNITURE AFFAIR
Jennifer Robb . . . . . . . . . . . . . . . . (602) 547-0345

GLOBAL VIEWS
Mossie Lierle . . . . . . . . . . . . . . . . . (602) 953-2529

GRAND SHACK
Eric Carter . . . . . . . . . . . . . . . . . . . (480) 551-1111

GREGORY - MATTHEW
Tom Tweet . . . . . . . . . . . . . . . . . . . (480) 302-6092

H ABODE
Jessica M. Aikin . . . . . . . . . . . . . . . (602) 301-1507

H ABODE
Angela M. Walls . . . . . . . . . . . . . . (602) 320-2727

HANSGROHE, INC.
Jennifer Schibetta . . . . . . . . . . . . (702) 303-7066

HANSGROHE, INC.
Mathew Young . . . . . . . . . . . . . . . (714) 656-8990

HELSER BROTHERS, INC
Anita Boetsma . . . . . . . . (480) 497-8191 ext. 104

HELSER BROTHERS, INC
Jason Helser . . . . . . . . . . . . . . . . . (480) 497-8191

HINKLEY LIGHTING FACTORY
Eric Berkey . . . . . . . . . . . . . . . . . . . (602) 279-6267

HINKLEY LIGHTING FACTORY
Michael Jackson . . . . . . . . . . . . . (602) 279-6267

HOPPER FINISHES
Bret Hopper . . . . . . . . . . . . . . . . . . (480) 609-7555

HOPPER FINISHES
Jenifer Bryant Hopper . . . . . . . . . (480) 609-7555

HORCHOW
Brittany Watland . . . . . . . . . . . . . . (480) 425-1462

HORIZON ART
Mr. Harold Hoeg . . . . . . . . . . . . . . (480) 949-1990

HOUSE OF FORGINGS, INC
W.J. Beck . . . . . . . . . . . . . . . . . . . . (281) 214-8336

HOUSE OF KNOBS
Roulla Savva . . . . . . . . . . . . . . . . . (718) 726-7575

HUNTER DOUGLAS, INC.
Bryan Clabeaux . . . . . . . . . . . . . . (818) 256-9012

HUNTER DOUGLAS, INC.
Ingrid Degrutt . . . . . . . . . . . . . . . . (818) 657-9203

HUNTER DOUGLAS, INC.
David Flynn . . . . . . . . . . . . . . . . . . (951) 704-3011

HUNTER DOUGLAS, INC.
Mark Mendoza . . . . . . . . . . . . . . . (858) 705-4528

HUNTER DOUGLAS, INC.
Kim Mergen. . . . . . . . . . . . . . . . . . (480) 226-3147

HUNTER DOUGLAS, INC.
Ken O’Brien . . . . . . . . . . . . . . . . . . (602) 300-0253

HUNTER DOUGLAS, INC.
Mike Weddington . . . . . . . . . . . . _(201) 315-0791

IMC-INTERCERAMIC MARBLE COLLECTION
David Hollabaugh . . . . . . . . . . . . (480) 894-5551

IMC-INTERCERAMIC MARBLE COLLECTION
Tracy Makowski. . . . . . . . . . . . . . . (480) 894-5551

INEX CREATIVE FLOORS, INC
Elvir Hodzic. . . . . . . . . . . . . . . . . . . (602) 257-6483

INEX CREATIVE FLOORS, INC
Halil Hodzic . . . . . . . . . . . . . . . . . . (602) 257-6483

INSIDE/OUT SHOWROOMS, INC
Bill Heacox . . . . . . . . . . . . . . . . . . . (480) 994-1060

INSIGHT HOME SOLUTIONS
Morgan Anderson . . . . . . . . . . . . (480) 247-2629

INTERFACEFLOR COMMERCIAL
Andy Green. . . . . . . . . . . . . . . . . . (602) 957-8962

INTERNATIONAL DESIGN GUILD 2
Bradford’s Fine Floors . . . . . . . . . . (480) 948-8908

J R MCDADE CO. INC.
Susan Berg. . . . . . . . . . . . . . . . . . . (602) 955-9400

J R MCDADE CO. INC.
Jennifer Crossan . . . . . . . . . . . . . . (602) 955-9400

J R MCDADE CO. INC.
Carrie Durham . . . . . . . . . . . . . . . (602) 955-9400

J R MCDADE CO. INC.
Dawn Raskin . . . . . . . . . . . . . . . . . (602) 955-9400

J R MCDADE CO. INC.
Lisa Richards . . . . . . . . . . . . . . . . . (602) 955-9400

J R MCDADE CO. INC.
Angela Shears. . . . . . . . . . . . . . . . (602) 955-9400

JESSITT-GOLD INTERIORS
Demarius Carmichael . . . . . . . . . (951) 898-5072

JODY FLORMAN-ARTIST/FAUX FINISHER
Jody Florman . . . . . . . . . . . . . . . . (928) 567-2365

JUXTAFORM
Kay Grams. . . . . . . . . . . . . . . . . . . (888) 589-8236

KAISERTILE
Ralph Kaiser. . . . . . . . . . . . . . . . . . (602) 454-1101

KID GLOVE INC.
Kim Fulwider . . . . . . . . . . . . . . . . . (602) 953-1910

KIPMERRITT.COM
Kip Merritt. . . . . . . . . . . . . . . . . . . . (480) 990-2290

KITCHENS SOUTHWEST
Dana Finch Hayes . . . . . . . . . . . . (480) 443-0102

KOHLER COMPANY
Michelle Fray . . . . . . . . . . . . . . . . . (480) 287-2554

KOHLER COMPANY
Sharmin Smith Welch . . . . . . . . . . (480) 272-4701

KRAVET, INC.
Ellen Bosco . . . . . . . . . . (800) 648-5728 ext. 2840

KRAVET, INC.
Crystal Fritz . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

KRAVET, INC.
Sid Goldberg. . . . . . . . . . . . . . . . . (818) 710-9900

KRAVET, INC.
David Smith . . . . . . . . . . . . . . . . . . (480) 994-3900

LAMPS PLUS PROFESSIONALS
Michael Gouel . . . . . . . . . . . . . . . (800) 304-8120

LG SOLID SOURCE, LLC
Ferron Dunham. . . . . . . . . . . . . . . (623) 776-7373

LG SOLID SOURCE, LLC
Mike Tasch . . . . . . . . . . . . . . . . . . . (623) 776-7373
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LODESTONE GALLERY AND FRAMING INC.
Laura Lee Laundre . . . . . . . . . . . . (480) 767-1800

MICROSEAL INTERNATIONAL
Lance Lashelle . . . . . . . . . . . . . . . (475) 814-6464

MIELE, INC.
Juliana Adams . . . . . . . . . . . . . . . (602) 741-4846

MIRE IMAGES
Glenn Mire. . . . . . . . . . . . . . . . . . . (602) 595-0243

MOEN, INC.
Heinrich Marquez . . . . . (800) 321-8809 ext. 4971

MOHAWK FLOORSCAPES
Tim Shey. . . . . . . . . . . . . . . . . . . . . (602) 237-6797

MOHAWK INDUSTRIES
Jayton Jadlot . . . . . . . . . . . . . . . . (480) 650-9315

NATURAL TERRITORY
Praneeta Rao . . . . . . . . . . . . . . . . (480) 998-2700

NEXUS 21
Cory Lovett . . . . . . . . . . . . . . . . . . (480) 951-6885

NYLA SIMONE HOME
Katherine Justice Alford. . . . . . . . (480) 422-6178

NYLA SIMONE HOME
Maria Benson . . . . . . . . . . . . . . . . (480) 422-6178

OCCASIONS BY DESIGN
Helayna Shaw. . . . . . . . . . . . . . . . (480) 423-0506

ONE POSH PLACE
Paige Bailey. . . . . . . . . . . . . . . . . . (480) 941-8954

PALECEK
Darcy Forman . . . . . . . . . . . . . . . . (480) 837-5205

PATRICK MCCOURT L FINE FURNISHINGS TO THE
TRADE
Patrick McCourt . . . . . . . . . . . . . . (480) 502-0208

PAUL’S UPHOLSTERY CLEANING/
MICROSEAL OF PHOENIX
Paul Vitzthum . . . . . . . . . . . . . . . . (602) 320-1844

PINDLER & PINDLER, INC.
Laurie Friedman . . . . . . . (805) 531-9090 ext. 407

PLANT SOLUTIONS, INC.
Joe Zazzera . . . . . . . . . . . . . . . . . . (480) 585-8501

PROSOURCE WHOLESALE FLOORCOVERINGS
Phoenix Arizona . . . . . . . . . . . . . . (602) 470-1484

PROSOURCE WHOLESALE FLOORCOVERINGS
Phoenix II Arizona . . . . . . . . . . . . . (623) 434-3100

PROSOURCE WHOLESALE FLOORCOVERINGS
Phoenix West Arizona. . . . . . . . . . (623) 742-3660

PSI WINDOW COVERINGS
Amber Rucker . . . . . . . . . . . . . . . . (480) 443-0203

RABBIT CANYON DESIGNS
Tanya Mahaffey . . . . . . . . . . . . . . (480) 987-6244

RABBIT CANYON DESIGNS
Cheryl McNeill . . . . . . . . . . . . . . . . (480) 987-6244

REMINGTON WOOD PRODUCERS
Mark Smith. . . . . . . . . . . . . . . . . . . (602) 412-3739

REST ASSURED, INC.
Lynn Blake . . . . . . . . . . . . . . . . . . . (602) 437-9201

REST ASSURED, INC.
Peter Blake . . . . . . . . . . . . . . . . . . (602) 437-9201

RESTORATION HARDWARE-TRADE
Annie Angus . . . . . . . . . . . . . . . . . (480) 922-6996

ROBERT ALLEN GROUP
Janice Roetman. . . . . . . . . . . . . . (480) 325-2524

ROCK HARD DESIGNS, INC
Ron Opatril . . . . . . . . . . . . . . . . . . (602) 353-9366

ROOM & BOARD
Jill Linville . . . . . . . . . . . . . . . . . . . . (763) 588-7525

SAFEGUARD SECURITY
Peter Clark. . . . . . . . . . . . . . . . . . . (480) 609-6279

SAGUARO INTERIOR FINISHES
Billy Borselli . . . . . . . . . . . . . . . . . . . (602) 292-5151

SAGUARO INTERIOR FINISHES
Heith Peeuyhouse . . . . . . . . . . . . (602) 540-6302

SANDOW MEDIA DBA LUXE MAGAZINE
Kelly Persellin . . . . . . . . . . . . . . . . . (520) 576-8796

SCOTT GROUP CUSTOM CARPETS
Jim Patterson. . . . . . . . . . . . . . . . . (480) 905-8222

SEABROOK WALLCOVERING
Rebecca Cetrone . . . . . . . . . . . . (602) 672-8488

SHAW INDUSTRIES
Emily Kiker Morrow, CMG . . . . . . (706) 275-2087

SHERWIN-WILLIAMS
Laurie E. Clark . . . . . . . . . . . . . . . . (602) 570-7146

SHERWIN-WILLIAMS
Angie France . . . . . . . . . . . . . . . . (602) 861-3171

SHERWIN-WILLIAMS
Jackie Jordan . . . . . . . . . . . . . . . . (913) 526-8596

SOMFY SYSTEMS, INC.
Daniel Dvorak . . . . . . . . . . . . . . . (800) 64S-OMFY

SONANCE
Bill Grover. . . . . . . . . . . . . . . . . . . . (949) 472-6482

STAINMASTER CARPET
Kelly Oester . . . . . . . . . . . . . . . . . . (480) 451-3003

STEELCASE INC.
Anne Bales. . . . . . . . . . . . . . . . . . . (602) 462-5009

STEINWAY OF PHOENIX (SHERMAN CLAY)
Janet Priset Sandino. . . . . . . . . . . (480) 951-3337

STROHEIM & ROMANN, INC.
Steve Levine . . . . . . . . . . . . . . . . . (623) 214-8466

SUB-ZERO WOLF SOUTHWEST
Brooke Dâ€™Alleyrand . . . . . . . . (480) 921-0900

SUB-ZERO WOLF SOUTHWEST
Whitney Williams . . . . . . . . . . . . . . (480) 921-0900

SUNBRELLA
Gina B. Wicker . . . . . . . . . . . . . . . (336) 586-1240

SUNWEST APPLIANCE DISTRIBUTING
Kristi Ludenia . . . . . . . . . . . . . . . . . (480) 784-6611

TERRA MAR STONE
Christine Lavan . . . . . . . . . . . . . . . (602) 889-1546

TERRA MAR STONE
Damian Vaughn . . . . . . . . . . . . . . (602) 889-1546

THE ART DEPARTMENT
Terry W Amerine . . . . . . . . . . . . . . (480) 596-9800

THE ELEGANT WINDOW
Karen Barnes . . . . . . . . . . . . . . . . . (480) 854-3078

THE NADEAU COLLECTION
Crystal Nadeau. . . . . . . . . . . . . . . (480) 209-5413

THE NADEAU COLLECTION
Jay Nadeau . . . . . . . . . . . . . . . . . (480) 209-6013

THERMADOR/BOSCH/GAGGENAU/SIEMENS
Ric Coggins, CGP. . . . . . . . . . . . . (602) 284-4520

THERMADOR/BOSCH/GAGGENAU/SIEMENS
Tony Colombo . . . . . . . . . . . . . . . (480) 763-2669

THERMADOR/BOSCH/GAGGENAU/SIEMENS
Nathan Guess . . . . . . . . . . . . . . . . (480) 763-2669

THERMADOR/BOSCH/GAGGENAU/SIEMENS
Heather Olney . . . . . . . . . . . . . . . (480) 763-2669

UNDERFOOT LLC
Gary Lester . . . . . . . . . . . . . . . . . . (480) 222-1120

UNIQUE BUILDING CONCEPTS, LLC
Kathie Seavey. . . . . . . . . . . . . . . . (602) 944-9494

UNIQUE CARPETS LTD.
Michele Meronk . . . . . . . . . . . . . . (800) 547-8266

VALLEY LIGHT GALLERY
Patti Hazzard . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

VI DESIGNS LLC
Larry Cull . . . . . . . . . . . . . . . . . . . . (866) 597-0404

VIKING RANGE CORPORATION
Bob Stamm . . . . . . . . . . . . . . . . . . (480) 784-6611

VILLEROY & BOCH
Annette Harshbargers . . . . . . . . . (480) 768-1700

VIRGIN EARTH DISTINCTIVE FURNISHINGS
Jamie Brown . . . . . . . . . . . . . . . . . (480) 414-3999

VISTA WINDOW FILM
Tracey McKelvey . . . . . . . . . . . . . (602) 277-8468

VISTA WINDOW FILM
Tracy McKelvey. . . . . . . . . . . . . . . (602) 277-8468

VISTA WINDOW FILM
Mark Mineer . . . . . . . . . . . . . . . . . (602) 589-5385

WATERWORKS
Michele Hartley. . . . . . . . . . . . . . . (480) 946-2550

WESTAR KITCHEN & BATH
Dina Harvey. . . . . . . . . . . . . . . . . . (602) 271-0100

WESTMINSTER TEAK, INC.
Mal Haddad . . . . . . . . . . . . . . . . . (407) 433-4300

WILKINSON FLOOR COVERING, INC.
Stephanie Sandell . . . . . . . . . . . . (602) 445-6656

WILLIAMS-SONOMA, INC
Kimberly Sedgwick . . . . . . . . . . . . (480) 948-3688

WOODCASE FINE CABINETRY, INC
Amy Baer . . . . . . . . . . . . . . . . . . . . (602) 269-9731

YOUR SOURCE
Karen Ann Romersa . . . . . . . . . . . (602) 696-8768

industry partner directory
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calendar of events

February
12 ASID AZ NORTH BOARD MEETING

9:00 - 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

18       ASID RED AFFAIR HAPPY HOUR
5:30 - 7:30 PM BSH GALLERY AND TRAINING CENTER

20 STUDENT CAREER DAY
9:00 - 1:00 PM AT MIELE GALLERY AT SCOTTSDALE DESIGN CENTER

March
06 HOW TO HIRE A PROFESSIONAL AT HOME & DESIGN IDEA CENTER

12 ASID AZ NORTH BOARD MEETING
9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

18 PR YOUR PR AT PATRICK MCCOURT FINE FURNISHINGS

25 DESIGNER ART FAIR AT DESIGN CENTER

26 DEADLINE FOR STUDENT SCHOLARSHIP ENTRIES8

April
DESIGN FOR HIRE THE ENTIRE MONTH OF APRIL

8 ASID AZ NORTH BOARD MEETING
9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

15 AUTHENTICALLY GREEN INTERIORS AT PLANT SOLUTIONS .1 CEU

26 DESIGN EXCELLENCE SUBMISSIONS DUE

May
14 ASID AZ NORTH BOARD MEETING

9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

19 EDUCATION DAY AT ROBB & STUCKY SHOWROOM

June
11 ASID AZ NORTH BOARD MEETING

9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

15 UNIVERSAL DESIGN AT SUBZERO AND WOLF APPLIANCE SHOWROOM WITH MARY KNOTT,
ALLIED MEMBER ASID

July
9 ASID AZ NORTH BOARD MEETING

9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

15 KITCHEN & BATH REMODELS AT KITCHENS SOUTHWEST

August
13 ASID AZ NORTH BOARD MEETING

9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

14      34TH ANNUAL DESIGN EXCELLENCE AWARDS

September
9 ASID AZ NORTH BOARD MEETING – JOINT MEETING

9:00 – 11:00 AM AT SUBZERO AND WOLF APPLIANCE SHOWROOM

UNVEILED TRADE SHOW WITH IIDA, DATE AND LOCATION TO BE ANNOUNCED AT A LATER
TIME

MEETINGS AND EVENTS SUBJECT TO CHANGE.  CHECK WWW.ASIDAZNORTH.ORG NEWS &
EVENTS FOR LATEST INFORMATION.C
AL

EN
D
AR





VILLAGIO TILE & STONE 


